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DELIVERING 
REAL VALUE
At TJX, our corporate responsibility 
efforts are anchored by our company’s 
mission to deliver great value to our 
customers every day. For 45 years that 
mission has remained steadfast, and so 
has our commitment to acting as a respon-
sible corporate citizen. We believe this is as 
important as ever and we focus our efforts 
under four key pillars:

	/ Our Workplace	
	/ Environmental Sustainability
	/ Our Communities	
	/ Responsible Business

Many of our corporate responsibility reporting 
initiatives take into consideration various global 
standards and reporting frameworks. For example, 
we have reviewed and incorporated a number of 
relevant human rights standards enunciated by 
international organizations, such as the United 
Nations and the International Labour Organization, 
into our Global Social Compliance Program. We also 
map our global corporate responsibility report to 
certain frameworks, including the Global Reporting 
Initiative (GRI) Standards, the International Sustain-
ability Standards Board’s SASB standards, and the 
United Nations Sustainable Development Goals 
(UNSDGs). In addition, we have responded to the 
CDP Climate Change Questionnaire since 2010.

Our Global Corporate Responsibility Executive 
Steering Committee reviews and considers our              
corporate responsibility efforts from a cross-functional 

and cross-divisional perspective. In doing so, the 
Committee, among other things, guides corporate 
responsibility strategies to align them with TJX 
business priorities, supports our global corporate 
responsibility efforts across functions and geogra-
phies, facilitates corporate responsibility information 
exchange, recommends additional program efforts, 
and, through the Committee’s executive sponsor, 
periodically reports on our progress to the Compa-
ny’s senior management and Board of Directors. The 
committee is led by a Senior Executive Vice President 
(SEVP), Group President, who, among his other     
duties, provides management oversight of TJX’s envi-
ronmental, social, and governance (ESG) initiatives.

We think of our global corporate responsibility 
program as ever evolving, and we are pleased to 
present our continued progress here. Corporate 
responsibility has been part of the fabric of who we 
are from day one, and we strive to make a mean-
ingful impact on the world, with our efforts reflecting 
our core values of honesty, integrity, and treating 
each other with dignity and respect.

“It is clear to us that our commit-
ment to continuing to develop and 
implement meaningful environ-
mental, social, and governance 
(ESG) practices is as important as 
ever. It’s what we believe our cus-
tomers, communities, and other 
stakeholders expect of us––and 
it’s what we demand of ourselves.” 

ERNIE HERRMAN
Chief Executive Officer and President
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OUR
WORKPLACE

68% of people in 
managerial positions  
globally were women1 

63% of managerial positions 
in stores & field offices were filled 
by internal positions1 

80% of promotions globally 
were earned by women

35% of people in 
managerial positions  
in the U.S. were people of 
color1,2,3

OUR 
COMMUNITIES

37 million 
meals provided

$30 million   
donated for healthcare           
research and patient care

3 million young people 
provided access to educational 
opportunities

FY22 KEY HIGHLIGHTS

ENVIRONMENTAL
SUSTAINABILITY

28% 
absolute reduction in global 
GHG emissions from our   

                    direct operations from FY17   
                    (50% of our target achieved)

25%   
of our electricity in our global 
direct operations came from 
renewable energy sources

A- score received on the 
CDP 2021 Climate Change 
Questionnaire

RESPONSIBLE
BUSINESS

82% 
of Board Members are 
independent*

64% of Board Members are 
women and/or self-identify as a 
member of an underrepresented 
group*

2,400+ audits              
were conducted, either by TJX 
and our third-party auditors 
directly or accepted from        
recognized sources

OUR REPORTING
DELIVERING REAL VALUE

At TJX, our global corporate responsibility efforts are part of the fabric of who we are and            
reflect our core values of honesty, integrity, and treating each other with dignity and respect. 
We are proud of our accomplishments – both those achieved this year and in years past. At the 
same time, we recognize that corporate responsibility is a journey. We remain passionate about         
continuously improving our programs and working to make a positive, sustainable impact on the 
world. After all, we believe that the real value we bring to the world is as important as what we sell.  
Please note that references to items accomplished or completed throughout this report denote 
TJX’s Fiscal 2022, which ended January 29, 2022.
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*Board as of June 2022

BB

67% of global operational 
waste diverted from landfill

100,000 domestic
violence services provided
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LETTER FROM 
ERNIE HERRMAN
TO OUR ASSOCIATES, 
CUSTOMERS, NEIGHBORS, 
VENDORS, AND SHAREHOLDERS:
At TJX, our mission to deliver great value to our customers every day 
drives everything we do. We strive to be a good corporate citizen, 
balancing what’s right for the company and the broad range of our 
stakeholders’ priorities.

Today’s challenges are many—our world is still struggling with a global 
pandemic, social injustice, war, the threat of climate change, and so 
much more. It is clear to us that our commitment to continuing to 
develop and implement meaningful environmental, social, and gov-
ernance (ESG) practices is as important as ever. It’s what we believe our 
customers, communities, and other stakeholders expect of us—and it’s 
what we demand of ourselves. 

I am so proud of our ever-evolving global corporate responsibility programming, which has been part of the fabric of 
who we are for 45 years. Our reporting is organized around the pillars where we believe we can make a significant 
difference for our stakeholders – Workplace, Communities, Environmental Sustainability, and Responsible Business. 
Our work in these areas helps us contribute towards the ongoing development, implementation, and evolution of 
meaningful initiatives and practices across our operations designed to be inclusive and more sustainable and that 
demonstrate our commitments and progress to operate our off-price business responsibly.

For example, in April 2022, we announced plans to expand and accelerate our goals as part of our ongoing 
environmental sustainability strategy. The new goals focus on climate and energy, waste, and product packaging, 
including a plan to achieve net zero emissions in our global operations by 2040.

Additionally, we are committed to continuing to build a more inclusive and diverse workplace where our Associates 
feel welcome, valued, and engaged. In Fiscal 2022, we completed a global inclusion and diversity survey of our 
Associates and used the findings to help define three core areas of focus for our work moving forward: increase 
the representation of diverse Associates along our talent pipeline; equip leaders with the tools to support difference 
with awareness, fairness, sensitivity, and transparency; and empower all Associates to integrate inclusive behaviors, 
language, and practices in how we work together and understand our role and responsibility in inclusion.

As we work toward making ongoing progress, we expect corporate responsibility will continue to be a valuable 
part of how we do business. We look forward to continuing to report on our efforts and progress in our annual 
Global Corporate Responsibility Report, in addition to the rolling updates on our efforts that we share on TJX.com. 
As always, I want t thank our global Associates for their efforts, hard work, and dedication to TJX. 

Sincere regards,

Ernie Herrman
Chief Executive Officer and President
The TJX Companies, Inc.

ERNIE HERRMAN
Chief Executive Officer and President
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FY22 AWARDS & RECOGNITION
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ASSOCIATES BRING 
OUR BUSINESS TO LIFE

Associates bring our business to life, and we aim to support them by 
making TJX a terrific place to work. It’s very important for us to attract 

talented individuals, teach them our off-price model, and support their 
careers. We are also very proud of our culture and are committed to our 
core values of honesty, integrity, and treating each other with dignity and 

respect. In fact, developing talent and championing our culture have been 
global business priorities year in and year out. We believe this encourages 

many Associates to join us not just to find a job, but to build a career.

Inclusion and diversity have long been a 
priority at TJX, and we are continuing our 

work to do more.
The diversity of our Associates makes us a stronger Company and better able to serve our broad and diverse 
base of customers around the world. We strive for an inclusive workplace where our Associates feel welcome 
when they walk in the door; valued for their diversity of thought, background, and experience; and engaged with 
our mission to deliver great value to our customers every day. Our programming is grounded in the understanding 
that inclusion welcomes a range of differing backgrounds, opinions, and perspectives. Our decades-long, open 
door philosophy not only supports, but encourages this. We embrace that our workforce encompasses people of 
different races, ethnicities, ages, sexual orientations, gender identities, abilities, experiences, religions, and much 
more, who come together to move our business forward. As a business, we do not tolerate discrimination or hate 
of any kind. We believe every one of us can play a part in helping to build a better world. 

E
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WORKPLACE INITIATIVES
We report our efforts to make TJX a terrific place to work 

around the following areas:

	

FY22 HIGHLIGHTS

68%
of people in managerial positions

globally were women1

63%
of managerial positions in stores and 

field offices were filled by internal 
promotions1

23,000+
attendance in Global Leadership 
Curriculum courses since 2017

80%
of promotions globally 

were earned by women

35%
of people in managerial positions 

in the U.S. were people of color1,2,3

49%
of promotions in the U.S. 

were earned by people of color2,3

RECRUITMENT

CAREER
DEVELOPMENT

ASSOCIATE 
WELL-BEING

INCLUSION & 
DIVERSITY

RECRUITMENT
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EXTERNAL RECOGNITION

We’re proud of what we are doing. However, we are striving to move our programs 
forward with a goal of continuous improvement. Below are some distinctions our 
work has received:

	/ In 2022, Forbes Magazine listed TJX among America’s Best Employers for 		
	 Diversity and Canada’s Best Employers. Additionally, in 2021, TJX was included   	
    on Forbes’ Best Employers for Women list.
	/ In 2022, TJX was named a Best of the Best Employer by Black EOE Journal,  		

	 Hispanic Network Magazine, and Professional Woman’s Magazine.
	/ TJX scored 90 on the 2021 Corporate Equality Index of the U.S.-based Human 		

	 Rights Campaign.
	/ For the seventh consecutive year, TJX Europe was recognized by TheJobCrowd, 	

	 receiving first place for Top Graduate Programmes in Retail in 2021, and for the 	
	 fifth consecutive year received first place by TheJobCrowd for Best Apprentice		
	 ship Programme in Retail in 2021.
	/ T.K. Maxx Germany was listed as One of the Most Desirable Employers in    		

	 Germany by the F.A.Z. Institute in 2021.

	/ 2021 U.K. GENDER PAY GAP STATEMENT  

https://www.tjx.com/docs/default-source/default-document-library/tjx-united-kingdom-gender-pay-gap-statement.pdf
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RECRUITMENT
ATTRACTING 
TOMORROW’S 
LEADERS, TODAY
As a Fortune 100 company, operating nearly 
4,700 stores in nine countries, the need to 
attract, develop, and retain talent is crucial to 
support our growth. We are continually look-
ing for diverse, enthusiastic, and dedicated individuals to join our team, and we remain com-
mitted to building our internal talent pipeline to develop Associates into our global leaders for 
tomorrow.

We take a multi-faceted approach to recruiting to reach potential candidates with diversity of races, ethnicities, 
ages, sexual orientations, gender identities, abilities, experiences, and much more. We are also committed to 
hiring locally from the communities we serve.

Building a More Diverse Workplace

Building a more diverse talent pipeline is a priority for TJX. In recent years, we have scaled up the use of 
tools and internal diversity trainings to support our recruiting efforts. In fiscal 2022, leaders across our 
recruitment teams participated in unconscious bias training to help us continue creating an inclusive 
recruitment process. Additionally, we have implemented a new tool in the U.S., Canada, and Europe in an 
effort to reduce potential unconscious biases in job descriptions and other recruitment communications 
and to identify language that may inadvertently undermine our inclusion efforts. We also benchmark 
periodically against peers to better understand how we can leverage opportunities to expand awareness 
of TJX and our available jobs among diverse audiences.

We are actively pursuing opportunities to increase minority candidate representation when we recruit for 
early career positions. In the U.S., we have enhanced our outreach to Historically Black Colleges and 
Universities (HBCUs) and partner with diverse on-campus organizations for recruitment events. We have 
developed and expanded relationships with several non-profit partners focused on increasing opportunities 
for underrepresented students, such as Leadership Enterprise for a Diverse America (LEDA), The Posse 
Foundation, and Girls Who Code. In Europe, we recruit from a diverse pool of candidates for our Graduate, 
Placement, and Apprenticeship Programmes and partner with organizations such as The Prince’s Trust, 
the UK Government’s Department for Work and Pensions, and the UWV in the Netherlands to create 
career opportunities for disadvantaged young people, including many from underrepresented communities. 
Globally, we continue to broaden our relationships with schools, universities, and smaller colleges to widen 
our reach.

We are also committed to working toward increasing the representation of diverse candidates in 
management-level positions, including people of color, LGBTQ+ individuals, people with disabilities, and 
women. In certain U.S. markets, we are also considering ways to better align the diversity of our Field 

/   10   /      
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Management teams to reflect the demographics of the community being served.

ENHANCING EXECUTIVE DIVERSITY POLICY STATEMENT

At TJX, we believe that the continuity and stability of our most senior leadership team, which includes decades 
of off-price retail and TJX experience, has been a critical factor for our success. We are also proud of our 
culture that prioritizes Associate development and advancement within our organization. We are working 
to build a more diverse pipeline of talent to support our efforts to improve the diversity at all levels of our 
organization.

Consistent with our inclusion and diversity efforts, in March 2021, our Board approved a policy that, in the 
event that our Board commences a search for a Chief Executive Officer from outside TJX, or if our manage-
ment commences a search for an executive-level role reporting directly to the CEO from outside TJX, the 
initial list of candidates will include qualified female and racially/ethnically diverse candidates. If our Board or 
our management engages a third-party firm for such a search, that firm will be instructed to include qualified 
female and racially/ethnically diverse candidates in the initial list of candidates provided to TJX.

On-Campus Recruiting: From Their Campus to Ours

Historically, several hundred students each year have taken part in TJX internship and co-op programs 
operating across our divisions worldwide, in areas including Merchandising, Finance, Human Resources, 
Information Technology, Store Operations, Distribution Services, and more. We seek candidates who are 
curious and have a passion for innovation, relationship building, strategic thinking, and global relations.

Our merchandising internships and co-ops are coveted among many students, especially those who have 
a passion for various aspects of the retail industry. Globally, many participants in these programs join us 
full-time after completing their college requirements.

Proudly Hiring Those Who Have Served in the U.S. Military

Our long-standing commitment to the U.S. Armed Forces is highlighted by our dedication to hiring veterans 
and military service members, including active Guard and Reserve, as well as their spouses. We value their 
strong work ethic, professionalism, and loyalty and offer a range of career options to match their talents and 
expertise.

TJX has several initiatives supporting military hiring, including participating in career fairs for military personnel 
and working with military job boards to increase exposure and marketing efforts to military personnel and 
their families. The company also keeps in touch with current and prospective candidates through our military 
talent community page and email campaigns.

We are pleased to report that we have hired more than 10,200 Associates who are members of the military, 
veterans, or their spouses since 2013.
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Creating Personal and Professional Opportunities

For nearly a quarter of a century, TJX has been working to provide employment and training opportunities 
to individuals with varying levels of skills and abilities, including those who face barriers to employment or 
are in underserved communities. We have developed community outreach strategies to help us foster a 
diverse workforce that includes qualified individuals with a breadth of abilities.

Teams in the U.S. and Europe participate in innovative youth programs which offer personal and 
professional development opportunities for disadvantaged or vulnerable young people. In fiscal 2022, TJX 
in the U.S. launched a program called Community Referred Associates, which is dedicated to creating 
training and employment opportunities for individuals that may have had difficulty with obtaining longer-term 
employment opportunities in the past. As part of the program, TJX has partnered with several community- 
based organizations to offer temporary, 90-day roles focused on job training and aims to transition eligible 
participants to a part- or full-time Associate. TJX also continues partnering with Junior Achievement in the 
U.S and supports the organization in providing work readiness, entrepreneurship, and financial literacy 
skills for young people. Through this connection, TJX Associates have the opportunity to volunteer in local 
Junior Achievement programs.

TJX Europe has a long-standing commitment to help vulnerable children and young people achieve their 
potential in local communities. In fiscal 2022, TJX Europe launched a partnership with the U.K. government’s 
Kickstart Scheme to support young people aged 16-24 through six-month work placements and training 
at T.K. Maxx and Homesense stores across England, Wales, and Scotland. More than 500 young people 
have enrolled in this program since it began in September 2021, committing to 25 hours of work experience 
and on-the-job skills training per week, coupled with employability training and resources provided in partnership 
with The Prince’s Trust. With a combination of work experience and trainings, the program aims to help young 
people secure sustained employment when their Kickstart placement ends.

To support its field recruitment efforts, our Canadian team partners with various organizations through our 
Find Your Stride charitable initiative, which aims to help women get the skills and support they need to 
move forward. Through our partnership with the Calgary Women in Need Society, we support the TJX 
Retail Ready Program—an eight-week program that provides in-class training, on-the-floor retail experience, 
and mock interview support to help prepare women for careers in retail.

In the U.S., TJX partners with Best Buddies International, a nonprofit organization dedicated to creating 
opportunities for individuals with intellectual and developmental disabilities. Our teams partner closely with 
Best Buddies volunteers and participants to find roles in our T.J. Maxx, Marshalls, HomeGoods, Sierra, 
and Homesense stores that match the job seeker’s interests and talents. To date, we’ve been excited 
to hire more than 250 Best Buddies participants to serve in a variety of functions at our stores, including 
cashiers, dressing room attendants, greeters, merchandise organizers, and product assemblers, and are 
working to expand opportunities within our offices and distribution centers.
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MAKING A DIFFERENCE: 
SUPPORTING YOUNG PEOPLE 
THROUGH THE PRINCE’S 
TRUST’S PROGRAMS
TJX Europe has worked with The Prince’s Trust since 2014, supporting young people through the “Achieve” 
and “Get Into” programs in the U.K. Since 2016, Homesense has helped over 2,700 young people who are at 
risk of struggling with, or who may have been excluded from, mainstream education by supporting The Prince’s 
Trust’s Achieve program. Achieve is for those aged 11-19 and is designed to help young people boost confidence, 
develop new skills, and effectively work in teams. Meanwhile, as one of the largest partners of the Get into Retail 
program, we are proud to have engaged with over 1,500 young people since the program began in 2013. 
Get into Retail provides training, development, and employment opportunities for successful participants, and 
approximately 70% of our Get into Retail participants have gone on to secure roles with us. In addition to these 
programs, our Loss Prevention team partners with The Prince’s Trust to help disadvantaged young people who 
face adversity to create new futures for themselves through the Get Into Loss Prevention program.

WARDAH’S STORY
“Having only very recently moved to UK, I felt that 
I had no relevant experience. I was very shy and 
reluctant to even leave the house. My social life 
was non-existent, and I was becoming more reliant 
on my husband to be my only source of a social 
life, which was nice of course for a time! However, 
it isn’t practical in the long run. I had no sense of 
routine or activity, and this played a huge role in 
diminishing my mental health.

“I had an incredible, life-changing experience on 
this programme with The Prince’s Trust. It really 
promoted my physical health and mental well-being, I met some incredible people working in T.K. Maxx 
which has helped to increase my social life and I have made a best friend for life from this course! Since 
taking part in the virtual online workshops, I have noticed within myself: increased confidence, public 
speaking, and time management. In my personal life I feel that I have gained my independence here in 
Manchester for the first time. I have been using public transport to get to work but also I was able to get a 
train to visit my family for Eid celebrations, something I have not been able to do up until now, without the 
help of my husband.

“I have become so much more confident; I used to be so hesitant to go out. I now have the confidence in 
my experiences on programme to put myself out there for other opportunities!”

— Wardah, Get Into Retail participant with T.K. Maxx & Homesense, Manchester
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CAREER DEVELOPMENT
Attracting talent is just the start. At TJX, 
we believe our Associates are core 
to our success and, as such, it is our       
responsibility to train and mentor them. 
Our senior leaders consider teaching 
and mentoring an absolute priority to 
support the career development of our 
Associates.

Training happens throughout the organization 
and in a variety of settings, including in our 
stores, distribution and processing centers, and 
corporate offices. Some is formal, through courses offered in our classrooms and virtually, and some is informal, 
such as in huddles or through real-time feedback on the job. Like so many aspects of our work, training had to 
be reimagined with the onset of the COVID-19 pandemic. It has been important to us to maintain our commit-
ment to talent development while navigating changes to our work environments. As a result, we have been 
approaching our learning opportunities differently, offering many formal training classes online and connecting 
remote Associates through virtual formats. No matter the location or format, formal or informal, our career 
development initiatives are designed to foster open communication and relationship building, which are both 
key parts of our culture.

Development Programs

Our Leadership Development Toolkit has defined leadership competencies and 
cultural factors which help express our organizational values and promote 
consistency in leadership development. In fiscal 2022, we included new leadership 
competency and cultural factors focused on inclusion-based values and 
behaviors, which we are working to incorporate into our Toolkit over the coming 
year. We strongly believe that these competencies and factors benefit our 
business overall.

One of our goals is to foster career growth across the organization, and we 
are proud that in fiscal 2022, 63% of managerial1 positions in our stores and 
field offices were filled with internal promotions. Additionally, we believe that our 
development programs support Associates in building a career at TJX, and, in 
fact, 40% of people in managerial1 positions around the world have been at the 
company for 10 or more years.

Our Global Leadership Curriculum is designed to offer a consistent development experience focused 
around our leadership competencies and cultural factors. With core and elective courses, this curriculum 
helps Associates gain skills in communications, achieving results, interpersonal dynamics, and more. We 
are currently reviewing and updating the courses to further align our leadership courses with our inclusion 

23,000+
attendance in 

Global Leadership 
Curriculum courses 

since 2017

G
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and diversity efforts. Since 2017, the Global Leadership Curriculum has had Associate attendance of more 
than 23,000 across all of our divisions. Our aim is to develop the potential of Associates at every level, from 
hourly Associates to management and beyond, so they may enjoy fulfilling careers. This year, additional 
programs were added to provide development for higher levels of leadership that focused on successfully 
transitioning and taking on new and expanded leadership responsibilities. To further extend the availability of 
learning opportunities, we also made available a Global Online Learning Library of over 2,000 digital, self-
paced learning resources.

In addition to our Global Leadership Curriculum courses, we offer many other learning and development 
opportunities. Our global Emerging Leaders program is designed to help high potential Associates at the 
managerial level prepare to expand their leadership roles. The process consists of targeted assessments, 
review of feedback, and the creation of an individual development plan. Once completed, these Associates 
have the opportunity to participate in the Emerging Leader Action Learning, a seven month-long journey 
focusing on the skills needed to effectively grow from a leader of others to a leader of leaders. Participants 
are placed on cross-functional teams, assigned self-directed learning, participate in peer coaching, and 
spend time with executives, who share their stories and experiences. The program consists of critical skills 
training and business case scenarios, and it culminates in the Associate creating a personalized growth 
plan. We are also proud to have launched a mentorship pilot in fiscal 2022, which aims to connect Associates 
with leaders in our organization and to subsequently foster their development.

More senior-level Associates may participate in our Global Strategic Leadership program—an 11-month, 
global development program designed to accelerate leadership readiness. The program offers a variety of 
opportunities, including gaining exposure to different leaders, TJX businesses, and business units. Participants 
receive feedback on their leadership style and interactions throughout the process, with the goal of incorporating 
those learnings into their leadership style. Participants learn to navigate the organization, build strategic 
planning skills, and deepen their understanding of the business and of themselves as leaders.

In Canada, our goal is to equip, empower, and enable our Associates to own their development in partnership 
with their manager. We host a National Learning Calendar that provides virtual workshops focusing on 
professional and leadership development, a vast set of online learning offerings, and a digital library. In our 
Home Office and distribution centers, a “one-stop shop” website provides support for building development 
plans, learning about our off-price business model, and enhancing personal growth through curated learning 
and augmented by storytelling from our Associates and leaders. We are excited to bring our “Be Your Best 
Self” developmental focus to stores this year with a focus on inspirational Associate videos, promotion 
highlights, and leadership messaging that supports our tuition assistance, scholarship, and other career 
development programs.

TJX Canada also offers targeted training for many new and existing Associates to support their deepening 
business and leadership capabilities. These programs include Manager in Training (MIT) in our stores and 
district offices and tiered onboarding programs in Distribution Services. Our focus on “accessible development 
for all” means providing the tools and support Associates need to drive their career.

“Be Your Best Self” is also our learning philosophy in Europe. TJX Europe aims to enable our Associates to 
own and drive their development journey, recognizing that this is as unique as each and every one of us. 
We offer Associates a range of learning and development options to provide skills and off-price knowledge 
through workshops, development programs, training, on-the-job learning, and the Graduate, Placement, 
and Apprenticeship Programmes. We also offer tools for self-learning and provide bespoke coaching for 
Regional, Country, District, Store, and Assistant Managers.
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In addition, TJX Europe’s Leader in Me program is designed to accelerate the leadership readiness of 
managers who show potential for more senior roles. Associates learn more about themselves as leaders, 
as well as how to use these leadership skills in their current roles and for future opportunities. We also 
have a Senior Leadership Development program in Europe for Vice Presidents and Assistant Vice Presidents, 
which cultivates leaders who champion and bring our distinctive culture to life. The program develops 
skills to help leaders thrive in unpredictable circumstances. Participants gain insight into themselves as 
authentic leaders and gain self-awareness, personal sustainability, and leadership perspective. We recently 
expanded this program to include specific workshops on inclusion and diversity. We believe the program 
builds stronger, more collaborative teams across the organization and elevates the capability of our senior 
leaders.

In Australia, corporate and processing center Associates can participate in the Be Your Best Self program, 
a self-led curriculum that enables Associates to drive their own development. Through various tools and 
manager support, participants are able to discover new skills and interests to assist them in developing a 
career path, whether that means growing in their current role, or exploring opportunities cross-functionally.

Merchant Training and TJX University

We are particularly proud of our merchant training programs around the world, which we believe are some 
of the best and most respected in the retail industry. Our programs are designed to support Associates 
interested in pursuing careers as merchants and develop them as future leaders in our off-price retail business. 
The merchandising career path provides structured growth potential in Merchandise Planning and Allocation 
and Merchandise Buying, as well as potential management opportunities. The path consists of an initial, 
intensive training curriculum for a role as an Allocation Analyst. Afterwards, there are ongoing development 
opportunities and mentoring throughout the Associate’s career.

We are also proud to run TJX University, where we offer merchandising Associates learning opportunities 
through a two-year-long, one-on-one coaching program. The program includes mentoring on negotiation 
skills, store exercises, and a curated curriculum to both further their development in their current role and 
prepare them for the next step in their careers. The coaching may take place in-person or virtually in a group 
learning environment, in our stores, or in the marketplace. The University has a global reach to our merchants 
around the world. Our focus is to teach a consistent approach to our off-price business model, negotiating 
fundamentals, and building strong relationships—all of which have been a critical part of our success.

For some of the buyers and merchandising managers identified as having potential to rise to a leadership 
level, we offer a specialized learning experience called the Off-Price Leadership Center (OPLC). It brings 
together Associates from across our global divisions to get exposure to the critical merchant and leadership 
skills necessary for success. OPLC’s focus is on understanding the role; integrating strategic, business, 
and critical relationship skills; and building a diverse, global leadership perspective.

External Partnerships

In addition to our many internal development opportunities, we have established relationships with a variety of 
organizations to offer additional resources and learning. In the U.S., this includes National Hispanic 
Corporate Council, Catalyst, Diversity Best Practices, PFLAG, National Association of Asian American
Professionals, Human Rights Campaign, and others. Our Associates also have the opportunity to 
participate in programs offered by some of our partner organizations. We belong to Conexión in Boston, 
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Massachusetts, and, on a U.S. national level, The Partnership. Conexión pairs Hispanic/Latino Associates 
with a seasoned mentor at organizations in various industries and provides workshops in leadership. The 
Partnership offers year-long programs in leadership and cultural navigation for Associates, as well 
as the Next Generation Executive Program, a five-month training course. We actively bring together 
Associate alumni of both programs to build a network that can support participants and encourage 
learning. In 2020, a number of Associates had the opportunity to participate in an external leadership 
program designed for Black executives and early-mid-career managers. Additionally, in 2020, TJX Europe 
became members of the Business Disability Forum to support our efforts to help those who face barriers to 
employment thrive at work.

CHANTAE’S STORY

Chantae joined TJX in 2009 as a General Warehouse Associate for 
our Marmaxx division—first as a temporary hire and promoted to a 
full-time Associate shortly thereafter. During her time, she demon-
strated potential and an eagerness to learn and grow, taking on 
multiple roles and finding mentors who believed in her and pushed 
her to seek out growth opportunities. As she developed her career, 
Chantae ultimately made her way to the Human Resources division, 
where she currently serves as Learning and Development Manager 
and leads a team of five across three distribution centers.

“I came in the door looking for a job and I found a career. So many 
people have encouraged me along the way, pushing me to act on 
my potential. Being part of Learning and Development has been life 
changing—not only for my professional growth but also personally. 
I have stepped completely out of my comfort zone, met and built 
relationships with lots of great people, and found it really rewarding 
to support others’ growth. There is so much talent on our floors. 
There’s a world of opportunity at TJX for those who want to find it.”

Chantae
Learning & Development Manager
T.J. Maxx Distribution Center Charlotte
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OUR COMMITMENT TO 
INCLUSION AND DIVERSITY

Diversity Presents Itself in Many Ways

At TJX, inclusion and diversity have 
been an important part of who we are 
for many years. We view diversity as 
inclusive of many facets—race, 
ethnicity, age, sexual orientation, 
gender identity, ability, experience, 
religion, perspectives, and much 
more—and we know that a diverse 
workforce can help us to think 
creatively, remain agile, and, 
importantly, be true to our values.

We are strongly committed to continuing to 
build a more inclusive and diverse workplace 
where all our Associates feel welcome in 
the Company, valued for their perspectives 
and contributions, and engaged with our 
business mission to deliver great value to 
our customers every day. We strive to treat 
all people with dignity and respect and do 
not tolerate discrimination, harassment, or 
hate of any kind. These expectations are 
reinforced to all Associates in our TJX Global 
Code of Conduct.

We appreciate that this work is a journey. As an important part of that journey, in fiscal 2022 we completed a 
global inclusion and diversity survey of our Associates and used the findings to help define three core areas of 
focus for our inclusion and diversity work:

	/ Increase the representation of diverse Associates along our talent pipeline.
                                                                                                                                                                                                                                                                                       
	/ Equip leaders with the tools to support difference with awareness, fairness, sensitivity, and transparency.                                                                                                                                    

                                                                                                                                                                                                                    
	/ Empower all Associates to integrate inclusive behaviors, language, and practices in how we work together 

and understand our role and responsibility in inclusion.

Adapted from Johns Hopkins Diversity Wheel from
http://web.jhu.edu/dlc/resources/diversity_wheel/

H

https://www.tjx.com/files/pdf/TJX-Code-of-Conduct.pdf
https://www.tjx.com/files/pdf/TJX-Code-of-Conduct.pdf
http://web.jhu.edu/dlc/resources/diversity_wheel/
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Areas of Focus

While inclusion and diversity have consistently played an important part in who we are as a Company, we 
are aware that our work in this area is evolving and can be more effective with input from our Associates. 
We provide opportunities for our Associates around the world to share their feedback, thoughts, and 
personal experiences with inclusion and diversity at TJX. As such, we have taken time over the past two 
years to listen to our Associates and re-assess our Company-wide inclusion and diversity efforts.

Over the course of fiscal 2021 and 2022, we invited our global Associates—who numbered more than 
300,000 at the time, across all facets and functions of our business—to participate in a global inclusion 
and diversity survey. While we found the overall results to be encouraging, the data we gathered has 
helped us define our global strategy to further support a more inclusive and diverse workplace.

To underpin our work in this area, we have expanded our Leadership Competencies and Cultural Factors, 
which help express our organizational values and promote consistency in leadership development, to in-
clude a new leadership competency and cultural factor focused on inclusion-based values and behaviors. By 
formally establishing inclusion and diversity as a core organizational principle, we continue to integrate 
inclusion into the fabric of who we are as a Company.

Additionally, to continue to hear from our Associates, this past year we launched Inclusion and Diversity 
Advisory Boards in the U.S., Europe, and Canada. The Advisory Boards include Associates representing 
a variety of functions, levels, and backgrounds across our stores, distribution and processing centers, and 
corporate offices. Advisory Board members are expected to provide recommendations and feedback to 
support our continuing inclusion and diversity work and guide us in striving to align our programming with 
the needs of various Associate populations.

Taken together, these actions are designed to further embed inclusion and diversity within our culture and 
business practices. They have helped inform our near-, medium-, and long-term global inclusion and di-
versity strategies, plans, and initiatives—including many of the activities we are proud to report on below. 
We recognize that as a global company, regional differences may require different approaches; therefore, 
as we enhance our global program, we are also empowering our regions across the globe to adjust their 
initiatives to meet local needs.

Areas of focus:

Increase the Representation of Diverse Associates Along our Talent Pipeline

We recognize that having a diverse Associate base can help make us a stronger company and 
better able to serve our broad base of customers around the world. As we aim to increase the 

Areas of 
Focus

Championing
Inclusion

Our Diverse 
Workforce

Pay
Equity
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representation of diverse Associates along our talent pipeline, we are working to increase our 
efforts to recruit more diverse talent while continuing to focus on providing diverse Associates 
greater access to development opportunities.

To support our recruiting strategies, we continue to build on the training we offer to our talent acquisition 
teams, including through educational opportunities focused on inclusion and diversity. We use a tool in 
the U.S., Canada, and Europe designed to help identify and reduce potential unconscious biases 
in job descriptions and other recruiting materials. Our talent acquisition department has also estab-
lished an inclusion and diversity committee that aims to increase proactive outreach to diverse com-
munities, engagement with diverse candidates, and awareness and education with internal decision-
makers involved in hiring processes.

We are actively pursuing opportunities to increase minority candidate representation in early career 
positions, and we continue to work to expand the ways we approach our search for early career 
professionals. To inspire a broader range of candidates to consider careers at TJX, in fiscal 2022, we 
developed and expanded relationships with several nonprofit partners in the U.S.—such as Leadership 
Enterprise for a Diverse America, The Posse Foundation, Bottom Line, and Thrive Scholars—and have 
worked with them to support events, career development, and recruitment opportunities for under-
represented high school and college students. We have also enhanced our outreach to Historically 
Black Colleges and Universities (HBCUs) and partnerships with diverse on-campus organizations 
for recruitment events. We believe these connections can help us create a pipeline of future diverse 
talent with TJX.

Associates at TJX have the opportunity to access an array of development and retention opportunities 
internally and through external partnerships. TJX’s Global Leadership Curriculum and our Emerging 
Leaders program are among our strong internal professional development resources. We also have 
partnered with community-based non-profit organizations—such as The Partnership, Conexión, and 
a third-party leadership academy designed for Black executives and early- to mid-career managers in 
the U.S. and Europe, and through Business in the Community in Europe—to create access to external 
professional development programs for our diverse Associates. We are proud of our culture that 
prioritizes development and advancement within our organization, as we simultaneously work to 
build a more diverse pipeline of talent to support our efforts to increase diversity at all levels of our 
organization.

Equip Leaders with the Tools to Support Difference with 
Awareness, Fairness, Sensitivity, and Transparency

To support our efforts to fully integrate inclusion into our culture and business practices, we recognize 
that it is important that leaders from the very top and through every level of our organization exemplify 
and model a culture of inclusion. We have made it a priority to equip our leaders with the training and 
tools needed to better understand and embrace working with those who are different than themselves. 
By adding a focus on inclusion to our Leadership Competencies and Cultural Factors, we aim to 
formalize inclusion as a foundational value that represents who we are as a Company and how we 
expect our leaders and Associates to show up every day. As part of this, we are developing tools to 
support leaders across the Company in reflecting on and implementing inclusion-based values and 
behaviors. In tandem with this process, we are updating our Leadership Development Toolkit to help 
leaders across the Company deepen their understanding and implementation of inclusion-based 
values and behaviors. We are also enhancing our Global Leadership Curriculum to provide our newly 
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hired and recently promoted leaders with tools to champion inclusion and encourage, empower, and 
engage their direct reports.

In addition to providing tools to support their own learning, we are also equipping managers with 
resources to help them engage in dialogue with their teams, including support for managers in our 
stores and distribution centers, to lead discussions with Associates around inclusion, diversity, and 
other challenging topics, such as unconscious bias.

Empower all Associates to Integrate Inclusive Behaviors, Language, and 
Practices in How We Work Together and Understand our Role and 
Responsibility in Inclusion

Inclusion is an ongoing journey, and everyone can play a part. For many years, TJX has offered 
education to increase Associates’ inclusion and diversity awareness. We believe this helps our 
Associates better understand how to foster a stronger culture of inclusion in the workplace, and 
we expect to continue to focus on these foundational education and awareness-building initiatives. 
When onboarding new hires, our orientation materials emphasize the high value we place on 
inclusion and diversity, and current Associates have access to an array of online learning resources. 
In fiscal 2022, we enhanced our education efforts to include an inclusion and diversity awareness 
training program, which was completed by thousands of TJX leaders globally, as well as a “Standing 
for Racial Justice” webinar series for Associates in our U.S. home office. Some of our other activities in 
this area include rolling out an updated unconscious bias training globally, new inclusion and diversity 
trainings and materials in Europe, and a speaker series on inclusion and diversity in Canada, among 
many additional initiatives.

To promote awareness and align with best practices, we are also working to continue to encourage 
honest conversations and Associate feedback. Over the past two years, our inclusion and diversity 
teams in the U.S., Europe, and Canada have conducted Associate listening sessions and focus 
groups to help guide open conversations, solicit input, and grow our collective capacity to be 
champions of inclusion. In fiscal 2022, we launched Inclusion & Diversity Advisory Boards in the 
U.S., Europe, and Canada, which are intended to empower cross-functional groups of Associates 
from our stores, distribution and processing centers, and offices to advise on our current and future 
inclusion and diversity work. Across various functions within the organization, Associates are setting 
up committees to better incorporate inclusion and diversity into our everyday work—including in 
merchandising, where teams are finding opportunities to use an inclusion and diversity lens on product 
assortments as appropriate for our opportunistic buying and off-price business model.

This past year we also launched a new global mentorship pilot initiative to foster Associates’ devel-
opment by connecting them with leaders in our organization. The pilot is focused on Associates in 
our Associate Resource Groups and includes formal mentoring relationships, informal mentoring, 
and facilitated mentoring roundtables that are designed to generate group conversations on topics 
that were identified during focus group sessions, including career guidance, executive presence, 
self-awareness, and authentic leadership.

Additionally, in fiscal 2022, we also launched our new Being Inclusive framework to support all 
Associates, including managers and other leaders, in becoming more self-aware, committing to 
supporting others, and championing inclusivity. In the U.S., we are bringing this framework to life 
through our Being Inclusive Every Day initiative that helps leaders facilitate conversations in our 
offices, stores, and distribution centers.
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Championing Inclusion

Being an inclusive organization—and making Associates feel welcome, valued, and engaged at TJX—is 
important to us as a Company, and we continue in our efforts to model and integrate inclusive behaviors, 
languages, and practices through our organization. One of the ways we do this is through our Associate 
Resource Groups (ARGs), which we have been proud to champion in the U.S. for many years and are 
excited to begin expanding to other regions. TJX’s ARGs are informal yet well organized, and they typically 
develop annual business plans that outline their goals and objectives. Many ARGs also manage their own 
annual operating budgets and have funds available for charitable giving and/or community programs. Our 
ARG groups often host a wide range of events each year, including educational programming for group mem-
bers and for the general Associate population, volunteer opportunities, social events, and fundraising initiatives.

In the U.S., we have 11 active ARGs that support Associate networking, development, and connection. 
In fiscal 2022, TJX launched its newest U.S. ARG, the Black Leadership & Associate Coalition (BLAC), to 
help foster workplace belonging and build a stronger community for our Black Associates. Other ARGs 
in the U.S. aim to support Associates with disabilities, members of the LGBTQ+ community, multicultural 
Associates, women, working parents, and members of the U.S. Armed Forces.

We are proud to be expanding our ARG program globally. In fiscal 2022, we piloted our first ARGs in 
Europe and plan to continue rolling out additional groups in the near future. In Europe, our ARGs include 
groups dedicated to supporting Asian, Black, female, disabled, and LGBTQ+ communities, in addition to 
a group dedicated to Wellbeing. Europe’s pilot ARGs include Associates in corporate offices, processing 
centers, and stores and are currently focused on developing their individual priorities, which will help TJX 
Europe continue to evolve its inclusion and diversity efforts moving forward as consistent with TJX’s global 
core areas of focus. In Canada, we have set up inclusion and diversity committees for home office Asso-
ciates, distribution center Associates, and store and regional office Associates. Like ARGs, these commit-
tees aim to provide opportunities for Associates to share input, generate ideas, and develop annual plans 
regarding various inclusion- and diversity-related areas. As in Europe, TJX Canada’s committees will also 
help inform the region’s strategic inclusion and diversity initiatives in support of TJX’s global core areas of focus.

TJX is committed to doing our part to continue to support our many types of diverse Associates as well 
as to foster greater inclusion within our communities. Beyond ARGs, in the U.S., we enhanced our paren-
tal leave policy for benefits-eligible Associates to be more supportive of working parents, and we proudly 
offer transgender-inclusive healthcare, services, and transition support for benefits-eligible Associates. 
We also fly the flags of the countries represented by our Associates at our distribution centers; have 
a gender-neutral dress code policy; and, when not impacted by COVID-19 restrictions, typically have a 
large presence in annual PRIDE parades. We continue to stand by our 2020 commitment to stand up for 
our Black Associates, customers, and communities, and as we see examples of violence and discrimination, 
including against the Asian and Pacific Islander communities and other underrepresented groups, we are 
reminded that we need to continue to work toward a better future for all people.
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Our Diverse Workforce

The diversity of our Associates helps make us a stronger company and better able to serve our broad base 
of customers around the world. We are committed to continuing to execute our global inclusion and diversity 
initiatives to drive sustainable, organizational change while striving to increase diversity in our talent pipeline.

We are also proud of our culture that prioritizes Associate development and advancement within our 
organization and are pleased that 40% of Associates in managerial1 positions around the world have been 
at the company for more than 10 years. As we strive to create a more inclusive and diverse workforce, 
we recognize the importance of building out our talent pipeline with diverse talent and providing current  
Associates opportunities for growth and development at TJX.

Our workforce reflects a diversity of races, ethnicities, cultures, nationalities, and genders. Globally, in fiscal 
2022, women made up 77% of our total workforce and held 68% of our managerial1 positions. We are 
proud of the strong representation of women across our workplace, including an increasing percentage 
of our leadership team. Women are strongly represented in our more senior ranks and comprised 47% of 
Vice President and above positions in fiscal 2022. In fiscal 2022, women earned 80% of our promotions 
across the globe. We are also proud that in fiscal 2022, 42% of our Board of Directors were women.

In the U.S. in fiscal 2022, people of color2,3 comprised 59% of our total workforce, held 35% of man-
agerial1 positions, and 60% of non-managerial positions. Within U.S. leadership roles, people of color 
comprised 14% of Vice President and above positions. In fiscal 2022, people of color earned 49% of 
our promotions in the U.S. Additionally, in fiscal 2022, 33% of our Board of Directors identified as racially or 
ethnically diverse.

of Vice Presidents 
and above in the U.S. 
are people of color 3, 4

FISCAL 2022 GENDER AND RACIAL DIVERSITY STATISTICS

of our workforce in the U.S. 
is people of color2,3

of people in managerial 
positions in the U.S. are 
people of color1,2,3

of people in non-    
managerial positions in 
the U.S. are people of 
color2,3

of Vice President and 
above positions in the 
U.S. are people of 
color2,3

of promotions in the 
U.S. were earned by 
people of color2,3

of promotions globally
were earned by women

of people in 
managerial positions
globally are female1

of people in non-
managerial positions
globally are female

of our global
workforce is female

of Vice President and
above positions
globally are female
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CLICK HERE TO VIEW OUR 2021 U.S. EEO-1 REPORT

Pay Equity

At TJX, we are firmly committed to pay equity and to fostering an inclusive and diverse environment that 
provides attractive and accessible opportunities throughout our organization. As a large, complex, and 
global business, we believe it is imperative that we attract and retain the right talent for TJX at all levels and 
in all functions. We have designed compensation structures intended to pay our Associates competitively in 
the market and equitably, based on their skills, qualifications, role, and abilities. We have long-standing pro-
cesses in place to monitor and support the objective evaluation and approval of compensation decisions 
in the many geographies where we operate. Our incentive plans emphasize our core compensation 
objectives, including incentivizing and rewarding performance and sustaining our position of strength in a 
competitive and changing retail environment.

In 2019, we published our first pay equity analysis looking at gender of our U.S. workforce, and in 2020, 
we expanded our efforts to include race/ethnicity. We are pleased to report that our most recent analysis, 
based on 2021 data and accounting for job title, geography, and full- or part-time status, was consistent 
with findings in previous years. In the U.S., on average, there are no meaningful differences in base pay 
between Associates based on gender or race/ethnicity at TJX. We intend to monitor our processes and 
review our data periodically to support our goal of continuing to compensate our Associates equitably 
based on their skills, qualifications, role, and abilities.

  44

https://www.tjx.com/docs/default-source/corporate-responsibility/2021-tjx-equal-employment-opportunity-eeo-1-report.pdf
https://www.tjx.com/docs/default-source/corporate-responsibility/tjx-equal-employment-opportunity-eeo-1-report.pdf
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ASSOCIATE WELL-BEING
At TJX, we aim to foster a positive and 
inclusive work environment so that our 
Associates feel welcome, valued, and 
engaged. As part of that philosophy, 
we encourage Associates to bring their 
whole self to work and support them in 
a variety of ways, including through our 
well-being programs. While the pandemic 
impacted many of our onsite offerings in 
fiscal 2022, we are committed to sup-
porting our Associates and evolving to 
meet their needs.

We understand that Associate well-being is impacted by many factors, and our global wellness initiatives focus 
on three key areas: physical, financial, and emotional well-being. These programs are part of our com-
mitment to meeting the diverse needs of our Associates across the globe, as well as promoting a happier and 
healthier workforce.

Examples of some of our Associate well-being programs are highlighted below. While our philosophy and 
approach to Associate well-being is global, the availability of these programs and eligibility terms vary across 
our global locations based on geography, setting, and other factors.

	/ Physical well-being: In many locations we offer access to various fitness and wellness resources, such 
as virtual classes and fitness centers at our corporate offices; smoking cessation support; and, at certain 
locations, onsite wellness services like eye exams, flu shots, dental services, and primary care physician 
services. We offer additional benefits, such as medical, dental, vision, and disability coverage, for eligible 
Associates, which in the U.S. includes no-cost access to telehealth services, diabetes support and 

	      reimbursement of certain fitness-related expenses.
                                                                                                                                                                                                                                                                                                  
	/ Financial well-being: We offer retirement savings plans with a company match for eligible Associates in 

the U.S., U.K., Ireland, Poland, and Canada. Our Associates can also access a variety of programs and 
services at discounted rates, and eligible Associates can participate in an adoption assistance benefit in the 
U.S. and scholarship and tuition assistance programs in the U.S. and Canada. In addition, all Associates 
can access a discount when shopping with any of our brands. We also provide access to resources, tools 
and information sessions covering various financial topics such as preparing for retirement, financial literacy, 
tax preparation, student loan counseling, taking parental leave, and managing finances during times of crisis.                                                                                                                                          
                                                                                                                                                                                                                     

	/ Emotional well-being: All TJX Associates have access to Associate assistance programs that provide 
24/7 free and confidential support to help balance work, family, and personal issues. Across our locations 
we also offer access to educational resources that may cover topics such as new and expectant parent 
support, resiliency and stress reduction, and support for caregivers, as well as access to resources that 
promote relaxation, such as meditation, Pilates, and Tai Chi.

I
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Our mission is to deliver great value to our customers every day. 
For over four decades, our deep commitment to the 

principles of providing value and caring for others has helped define our 
culture. It extends beyond the walls of our stores, distribution centers, 

and offices, and into our local communities 
around the world. The intersection of these 

principles defines our global 
community mission:

Deliver great value to our 
communities by helping vulnerable 

families and children access the resources 
and opportunities they need to 

build a better future.

HELPING BUILD BETTER FUTURES

J
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SOCIAL IMPACT AREAS
We bring our community relations mission to life 

around the world by focusing our giving on four social 
impact areas where we believe we can have the most 
impact and are critical to helping families and children 

succeed and thrive.

BASIC NEEDS EDUCATION &
TRAINING

EMPOWERING
WOMEN

HEALTHCARE
RESEARCH
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Our Approach to Giving Back

We are a global business with stores located on three continents and in thousands of communities 
around the world. Supporting these communities is important to us. There are several ways in which 
we organize our support:

	/ 	Foundation Giving: Through our three foundations in the U.S., Canada, and Europe we provide   	
	philanthropic grants to selected nonprofit organizations.

	/ Cause Marketing and In-store Fundraising: Our retail chains conduct charitable campaigns 
that align with one or more of our social impact areas.

	/ Associate Volunteerism and Giving: We encourage our Associates around the world to 
contribute their time, talent, and resources.

Standing for Racial Justice and Creating Opportunities

At TJX, our core values of honesty, integrity, and treating each other with dignity and respect have 
lived at the heart of our business since the beginning. These values play a key role in our approach 
to how we support the communities in which we live and work. As a business, we do not tolerate 
discrimination or hate of any kind.

In support of this position, in 2020, we committed an incremental $10 million in funding, delivered 
over two years, to provide more direct support to Black communities and other communities of 
color. We were pleased to expand existing partnerships and create new ones with organizations in 
the U.S., Canada, Europe, and Australia. We worked directly with organizations to understand their 
needs and, together, determined how to direct the funding to support specific projects and programs.

The following are some of the organizations we were pleased to support through this funding:*

IN THE U.S. 

	/ Boston University Center for Antiracist Research

	/ The Dimock Center

	/ Institute for Nonprofit Practice

	/ Museum of African American History (Boston)

	/ NAACP Legal Defense and Educational Fund, Inc.

	/ National Urban League

	/ Smithsonian’s National Museum of African American History & Culture

	/ Third Sector New England

	/ UNCF (United Negro College Fund)

	/ YW Boston

	/ YWCA Central Massachusetts

	/ YWCA USA
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IN CANADA 

	/ Black Business and Professional Association

	/ Canadian Civil Liberties Education Trust

	/ Indspire

IN THE U.K. 

	/ Access UK

	/ Runnymede

	/ Blueprint for all (previously Stephen Lawrence Charitable Trust)

IN IRELAND

	/ Irish Network Against Racism

IN GERMANY

	/ Schule ohne Rassismus (School Without Racism)

IN POLAND

	/ Nigdy Wiecej (Never Again)

IN AUSTRIA

	/ Zara — Civil Courage and Anti-Racism-Work

IN AUSTRALIA

	/ AIME Mentoring

	/ The Indigenous Literacy Foundation

	/ The Healing Foundation

Through our work with these organizations, we expanded our approach to supporting the needs of the 
communities where we do business. We also work to identify opportunities that allow us to be responsive 
to current social needs and causes that align with our social impact areas and global community mission.

At TJX, we remain committed to supporting inclusion and diversity and increased access to 
opportunities for all voices.

*Donations in Europe were made through the T.K. Maxx and Homesense Foundation.
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Commitment to Support Ukraine

We have united with businesses around the world in our condemnation of the Russian invasion of 
Ukraine. To support the relief efforts providing humanitarian aid to help people impacted by the war, 
we have made donations to numerous organizations through our charitable foundations, both in 
the U.S. and internationally, including: The Polish Red Cross, The American Red Cross, Save the 
Children, World Central Kitchen, The British Red Cross Emergency Appeal, and The Canadian Red 
Cross’ Ukraine Humanitarian Crisis Appeal. In addition, we initiated a fundraising campaign at stores 
around the world to support those impacted by the Ukraine crisis.

Our thoughts are with our TJX family across the globe and all of those affected by the war in Ukraine. 
As a global company, we stand with the people of Ukraine and remain steadfastly committed to 
supporting our Associates impacted by this crisis.

FY22 HIGHLIGHTS

37 million
meals provided

500,000
shelter nights provided

700,000
units of product donated

100,000
domestic violence 
services provided

$30 million
donated for healthcare

research and patient care

3 million
young people provided 
access to educational 

opportunities

7,500
young people provided 

workforce readiness 
opportunities



2022 GLOBAL CORPORATE RESPONSIBILITY REPORT /   31   /      

CORPORATE 
PHILANTHROPY

Caring for others is an important part of the culture at TJX. Throughout our more than four decades, we have 
worked hard to be a good corporate citizen and bring value to people’s lives – not just in our stores, but also in 
our communities. 
                                                                                          

Our corporate giving follows our global philanthropic platform
and is focused around our four social impact areas:

In the U.S., Canada, and Europe, we have charitable foundations that provide targeted funding to our commu-
nities. Each of these foundations has its own focus that supports our global community mission to deliver great 
value to our communities by helping vulnerable families and children access the resources and opportunities 
they need to build a better future.

	/ The TJX Foundation (U.S.):  Providing value to our communities by helping vulnerable families and       
children access the resources and opportunities they need to build a better future.

FULFILLING CRITICAL BASIC NEEDS

PROVIDING EDUCATION AND TRAINING

SUPPORTING RESEARCH AND CARE 
FOR LIFE-THREATENING ILLNESSES
EMPOWERING WOMEN
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	/ The TJX Canada Foundation (Canada):  Helping vulnerable women achieve economic independence so 
that they and their families can thrive in life.

	/ The T.K. Maxx and Homesense Foundation (Europe):  Helping vulnerable children and young people 
achieve their full potential in our local communities.

In fiscal 2022, our community efforts globally, 
including our foundation giving, supported nearly 

2,500 nonprofit organizations worldwide.
Our foundations proudly support a variety of organizations, from national charitable groups to local 
nonprofits. This support can include donations to local charities when we open a new store or grants to 
Associate-recommended organizations that fit our giving guidelines. Sometimes we are able to combine 
Associate volunteerism with our foundation giving, as we believe this makes our philanthropic efforts 
more meaningful to our Associates and customers and adds value in our local communities. In fiscal 
2022, our community efforts globally, including our foundation giving, supported nearly 2,500 nonprofit 
organizations worldwide.

TJX has also supported our communities when unexpected disasters strike. We have contributed generously 
for more than 25 years to Red Cross chapters around the globe, as well as to other nonprofit organizations that 
help local communities rebuild in the wake of devastating disasters.

Giving Guidelines and information on how to apply for funding are available online for our U.S. foundation. 

MAKING A DIFFERENCE: THE COMMUNITY FUND
Over the years, the T.K. Maxx and Homesense Foundation has supported local charities across Europe through our 
Community Fund. As in other regions, Associates from our European T.K. Maxx and Homesense stores, process-
ing centers, and offices can nominate charities within their communities that provide opportunities to vulnerable 
populations. Through the Community Fund, we are pleased to have donated to charities focused on mental health, 
homelessness, end of life care, food insecurity, disability, and much more.

SUNNY DAYS CHILDREN’S FUND
“The charity I nominated for the Community Fund was Sunny Days Children’s Fund. 
They raise funds to help children under 18 with a wide range of adverse medical   
conditions. They create grants for families to help them where possible with things 
such as respite, hospital travel, and making children’s remaining time as comfortable 
as possible. I chose this charity because the work they do is incredible: they provide 
so much support to not only the young children but the rest of their family.”

Emily (Assistant Manager for T.K. Maxx)
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ASSOCIATE IMPACT
Associates contribute to 
the success of many of 
our programs through 
charity nominations, 
volunteerism, and in-store 
fundraising events, as 
well as through their own 
donations. In fiscal 2022, 
many of these efforts 
continued to be adapted 
due to COVID-19.

In the United States, Associates continued to participate in engagement activities in a pandemic-friendly, virtual 
format. Associate participation in our Big Brothers/Big Sisters and Read to a Child programs continued virtually, 
and we held several virtual events with Cradles to Crayons and Jumpstart, which included collecting and donat-
ing clothing as well as virtual and socially-distanced book readings with children in their communities. A growing 
number of Associates also volunteered in the past year to support students across the country in their career 
readiness journeys by volunteering for virtual career exploration workshops, resume coaching, and interview 
prep. In addition, in keeping with our tradition of more than 20 years, our U.S. Associates continue to pledge to 
the United Way in our annual workplace campaign to help provide families and children with opportunities for a 
better quality of life.
urer research.
	/ Our U.S. Associates are also actively engaged in supporting other causes. In some cases, activities that 

may have started as smaller, localized efforts have now grown into more substantial campaigns that occur 
across the country. For example, our U.S. Loss Prevention group leads Associate participation in Making 
Strides Against Breast Cancer walks each fall. In fiscal 2022, this group rallied together 63 teams across the 
country for the program’s virtual walks to help fund breast cancer research.

urer research.
	/ In fiscal 2022, as part of TJX Canada’s community initiative, Find Your Stride, Associates from across the 

business volunteered to host a variety of online training sessions to help support the efforts of our commu-
nity partners who put in-person programming on hold due to the pandemic. More than 25 virtual sessions 
were held on topics including preparing for job interviews, dressing professionally, and building self-confi-
dence.

urer research.
	/ Across Europe, our Associates volunteer and fundraise to support vulnerable children and young people 

living in our local communities. In fiscal 2022, we approved more than 1,600 charity nominations sub-
mitted by Associates in Europe through the T.K. Maxx and Homesense Foundation’s Community Fund. 
These grants supported charities whose mission is to help vulnerable children, young people, and families 
achieve their potential.

33



2022 GLOBAL CORPORATE RESPONSIBILITY REPORT /   34   /      

Throughout fiscal 2022, TJX Associates across the globe engaged in department-wide efforts to support causes 
they were passionate about, including fundraising, participating in food and clothing drives, and volunteering to 
help women and young people access mentoring, education, and workforce opportunities.

We are very proud to have Associates around the world who volunteer their time and who are committed to 
doing good in their communities.

MAKING A DIFFERENCE: CELEBRATING 
WITH PRIDE
Winners, Marshalls, and HomeSense in Canada have supported the LGBTQ+ community for many years. In 
fiscal 2022, with celebrations more virtual in nature, TJX Canada continued to provide donations to various 
Pride organizations around the country. We also celebrated the LGBTQ+ community with our Associates, 
creating a video where Associates shared what Pride means to them. At TJX, we strive to do our part to create 
an inclusive, welcoming environment for our Associates and customers alike; supporting Pride is one way that 
we, together with our Associates, can help to make the world more welcoming of our differences.
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FULFILLING BASIC NEEDS
In our communities 
around the world, 
many families find 
themselves unable 
to meet their basic 
needs. At TJX, we 
understand the 
importance of a warm 
meal, clean clothing, 
and a safe place to 
sleep. This is why we 
are passionate about 
supporting nonprofit 
organizations that 
help fill these critical 
basic needs for 
vulnerable families.

In the U.S., TJX supports Cradles to Crayons, which serves 
children from birth through age 12 living in homeless shelters 
or low-income situations, and provides them with high quality, 
essential items they need to thrive. In addition to TJX’s financial 
support, we have Associate engagement programs with Cradles 
to Crayons in Boston, Philadelphia, and Chicago. In fiscal 2022, 
with in-person programs suspended due to COVID-19, Associ-

ates volunteered “at home” as part of the organization’s Pick, Pack and Give Back! 
pilot program where participants put together boxes of clothing and shipped them 
directly to children in need. In addition, TJX Interns volunteered virtually to shop 
for and assemble clothing kits for children as a team building project during their 
internship cycle.

For more than three decades, TJX has supported the Dimock Center, a commu-
nity health center recognized nationally as a model for the delivery of comprehensive 
health and human services in an urban community. Dimock provides Massachusetts 
residents access to high quality, low-cost health care and whole person services. 
Through sponsorship and Associate volunteerism, TJX has helped Dimock increase 
access to education and other opportunities for more than 1,000 children and fam-
ilies in their early childhood educations programs and family shelter. We have also 
supported Dimock’s substance use, mental health, and trauma recovery programs, 
which work to improve access to care and critical resources to help individuals 
progress with their recovery. In fiscal 2022, TJX’s partnership with Dimock included 
support for their ongoing COVID-19 response and health equity efforts, as well as 
a “Stuff the Bus” program, in partnership with Save the Children, which provided 
more than 2,000 backpacks to children and families from Dimock’s community.

FY22 
HIGHLIGHTS

37 million
meals provided

500,000
shelter nights provided

700,000
units of product       

donated 

K
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Since 2015, our U.S. retail chains have teamed up each Thanksgiving season for an in-store fundraising cam-
paign to support families in need of food assistance during the holidays. In fiscal 2022, through this campaign, 
funds from our U.S. Foundation and customer donations were provided to Feeding America for distribution 
to 200 food banks. According to Feeding America, this translated into an estimated 25 million meals served to 
those in need. Additionally, throughout the holiday season, T.J. Maxx, Marshalls, and HomeGoods supported 
Feeding America through their Snowball Fight Against Hunger campaign on TikTok. Every social media post in 
support of the campaign helped provide the equivalent of 10 meals to Feeding America.

Since the launch of the Find Your Stride initiative in 2019, TJX Canada has embarked on a mission to help 
vulnerable women gain the skills and support they need to thrive in life. Two of our key partners are Dress for 
Success Canada and the Women in Need Society (WINS). Dress for Success Canada provides professional 
attire, along with other support, to help women in need thrive in work and in life. While it has 13 locations across 
Canada, with our support, Dress for Success hopes to extend its reach to new geographies. In Calgary, WINS 
serves as a homegrown thrift charity. Through its Free Goods Referral program, women in poverty and their 
families can obtain basic needs support through a network of 80+ partnered agencies.

We are also very proud to support Habitat for Humanity Canada, to which we donated over 400 pallets of 
merchandise in fiscal 2022. Habitat for Humanity Canada brings communities together to help families build 
strength, stability, and independence through affordable home ownership. With the help of volunteers, Habitat 
for Humanity builds and restores safe, decent, and affordable homes, including single family and multi-unit houses. 
Their model of affordable homeownership bridges a gap for low-income families.

MAKING A DIFFERENCE: PROVIDING 
COMIC RELIEF
T.K. Maxx and Homesense in the U.K. have been partners of Comic Relief, a charity that helps children and 
young people in the U.K. and around the world get the best start in life. Comic Relief funds hundreds of organ-
izations that support some of the most vulnerable people and communities in society. This includes vulnerable 
children and young people, people who are homeless or who have been forced to flee their homes, women and 
families at risk of domestic abuse, and those struggling with mental health challenges.

RED NOSE DAY
TJX Europe is an official retailer for Comic Relief 
U.K.’s much-loved fundraising campaign, “Red 
Nose Day.” Since 2005, we have raised tens of 
millions of dollars thanks to our Associates and 
the support of our customers. In fiscal 2022, we 
collaborated with Pixar to create an exclusive 
range of charity merchandise including t-shirts and 
homeware. Thanks to generous donations from 
our customers, charity merchandise sales, and our 
Associates’ own fundraising, we raised more than 
$1.9 million for the cause in fiscal 2022. Due to the 
pandemic, we pivoted to virtual Associate activities, 
which included masked singing competitions, quiz-
zes, raffles, and virtual masterclasses.
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	/ Cradles to Crayons

	/ Greater Boston Food Bank

	/ Feeding America

	/ Save the Children

	/ Dress for Success (Canada)

	/ Feeding America (U.S.)

	/ Women in Need Society (Canada)

	/ Feeding America

	/ Feeding America

	/ Dress for Success

	/ Women in Need Society

	/ Comic Relief (U.K.)

	/ Dress for Success (Canada)

	/ Women in Need Society (Canada)

	/ Children for a Better World (Germany)

	/ Comic Relief (U.K.)

	/ Rwenzori Sustainable Trade Programme

OUR SUPPORT INCLUDES:
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PROVIDING EDUCATION 
AND TRAINING
TJX has long been 
committed to helping 
unlock educational 
opportunities for at-
risk youth and vulner-
able young people 
to help them reach 
their full potential. 
Over the years, our 
support has focused 
on quality enrichment 
and out-of-school 
programs that pro-
vide skills, resources, 
and opportunities to 
support school and 
career success in the 
hopes of helping to create a brighter future for children, teens, and 
young adults. In fiscal 2022, we worked with a variety of organiza-
tions and funded education and workforce training opportunities that 
impacted more than 3 million young people.

In our fourth year of working with Jumpstart in the U.S., TJX 
was proud to support Jumpstart’s vision that every child in 
America enter kindergarten prepared to succeed. TJX’s fund-
ing went to Jumpstart’s Read for the Record, a program that 
engages over two million children across the country in reading 
the same book on the same day to promote early literacy. We 
also supported their in-school programming, which Jumpstart 

says provides over 13,000 preschoolers access to curriculum focused on language, 
literacy, and social-emotional development. The grants also enabled Jumpstart to 
send additional Spanish-language books to Puerto Rico. In addition, more than 
7,500 books were distributed directly to classrooms and shelter programs that are 
a part of TJX’s partner network. Associates across the country also did virtual book 
readings in classrooms and daycares in their local communities.

T.J. Maxx celebrated its 37th year of sponsorship of Save the Children U.S. in 
fiscal 2022. In addition to funding Save the Children’s literacy efforts throughout the 
year, T.J. Maxx also supported Save the Children’s 100 Days of Reading summer 
campaign, which needed increased support during the global pandemic. 

FY22 
HIGHLIGHTS

3 million
Young people provided 
access to educational 

opportunities

7,500
Young people provided 

workforce readiness 
opportunities

L
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At Sierra, we want the outdoors to be accessible to everyone, so we provide support in connection with new 
store openings through grants to nonprofits that help children in those communities get outdoors. We also part-
nered with KABOOM! to support programs that are committed to providing safe places for all children to play 
and Open Outdoors for Kids, a National Parks Foundation program that creates opportunities for children to 
explore nature.

We have a long history of working with underserved youth in cities around the U.S. to help teach them job read-
iness skills and expose them to career paths in retail. This year, we continued to support Junior Achievement, 
a national provider of work readiness, entrepreneurship, and financial literacy skills for young people. Their goal 
is to give young people the tools they need to own their economic success, plan for their futures, and make 
smart academic and economic choices. TJX Associates have the opportunity to volunteer in Junior Achievement 
programs. Additionally, we partnered with a number of nonprofits this year, including The Posse Foundation, 
Bottom Line, Leadership Enterprise for a Diverse America, and UNCF (United Negro College Fund), to 
support their work in connecting high-school and college students to internship and early career opportunities at 
TJX.

Through TJX Canada’s Find Your Stride program, we endeavor to provide education and job training for 
women preparing for the workforce—many of whom are young, single mothers from diverse racial and ethnic 
backgrounds, including new Canadians. Partnerships include WoodGreen’s Homeward Bound program, 
the Women in Need Society (WINS), and, new in fiscal 2022, Petites-Mains. Women participating in the 
Homeward Bound program receive housing and childcare while pursuing a no-cost, two-year college diploma. 
On completing the degree program, participants also receive internships and job placement assistance. For 
WINS, in addition to our financial support, we developed the TJX Canada WINS Retail Ready program, a six-week 
program that provides training and work experience to enable women to find and maintain employment within 
the retail industry. In fiscal 2022, we were pleased to launch our partnership with Petites-Mains, a Quebec-based  
organization dedicated to helping integrate Canadian newcomers into the job market through skills and knowledge 
training. Through these programs, TJX Associate volunteers taught at training sessions, worked with program 
participants in mock job interviews, and conducted store tours.

This year, TJX Canada was proud to establish a new relationship with Indspire, a charity whose vision is to    
enrich Canada through Indigenous education and by inspiring achievement. In partnership with Indigenous, 
public sector, and private sector stakeholders like us, Indspire strives to educate, connect, and invest in First 
Nations, Inuit, and Métis people to help them achieve their highest potential. Our donation will support several 
scholarships for high school and post-secondary Indigenous students.

In the U.K., TJX Europe engages with organizations that give young people access to broader educational       
opportunities with a goal of preparing them for employment opportunities. For many years, we have supported 
The Prince’s Trust through their Achieve and Get Into programs. The Achieve program is a development 
course designed to help young people aged 11-19 who are at risk of underachieving at school boost their 
confidence, learn new skills, and collaborate with others. Since 2016, Homesense’s support of the Achieve 
program has helped over 2,700 young people. Get Into Retail provides training, development, and employment 
opportunities for successful participants. As one of the largest partners of Get Into Retail, we are proud to have 
engaged with over 1,500 young people since the program began in 2013, with approximately 70% going on to 
accept jobs with us. In addition, our Loss Prevention team partners with The Prince’s Trust to help disadvan-
taged young people create new futures for themselves through the Get Into Loss Prevention program.

TJX Europe also partners with Stowarzyszenie WIOSNA in Poland and Children for a Better World in    
Germany, two organizations that support disadvantaged children and young people through mentoring and skills 
development. Since our partnerships with Stowarzyszenie WIOSNA and Children for a Better World began in 
2014 and 2010, respectively, our efforts have helped provide educational opportunities for over 9,500 youth in 
need.
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At T.K. Maxx in Australia, we embrace community programs that equip disadvantaged youth with the resoures   and 
opportunities to rise up and build a better future. T.K. Maxx Australia is excited to have launched a new charity  
partnership with The Smith Family to continue this work. The Smith Family is a national, independent chil-
dren’s charity helping disadvantaged Australians to get the most out of their education so they can create better 
futures for themselves. For 100 years, The Smith Family has been tackling the problem of poverty one child at a 
time. Through their flagship Learning for Life program, they have helped more than 58,000 Australian students 
with their education by providing each student with a combination of emotional, practical, and financial support 
as well as vital learning and mentoring programs that help them keep up and stay motivated throughout their 
school years.

MAKING A DIFFERENCE: SAVE THE CHILDREN
Since 1984, T.J. Maxx has proudly supported Save the Children U.S. programs to help improve the lives of 
children and families in need through early education, literacy, and health programs. T.J. Maxx’s relationship 
began with sponsorship of children who participate in Save the Children’s national education programs. Over 
the years, the relationship has grown to include an annual in-store fundraising campaign, as well as sales of 
branded merchandise which often features children’s artwork. Further, our Chief Executive Officer is a member 
of the Board of Trustees of Save the Children. For the third year in a row, T.J. Maxx also made a contribution to 
the 100 Days of Reading campaign, which encourages reading with children throughout the summer.

BUILDING CONFIDENCE & SKILLS IN THE 
CLASSROOM

When he started kindergarten in the fall of 2020, Trentyn was 
reluctant to participate in class and shrugged his shoulders when 
asked about the letters of the alphabet. At the time, he could 
recognize only a few letters and struggled with their sounds.

Starting school during a pandemic also meant an unpredictable 
school schedule for Trentyn, with shifts from remote learning to 
hybrid and in-person learning – and back again – adding to his 
challenges. But with the help of Save the Children’s afterschool 
program, things began to turn a corner for the Tennessee kin-
dergartener. As the spring of 2021 began to blossom, so did 
Trentyn’s early reading skills. He had mastered every letter of 
the alphabet, was gaining confidence in their sounds, and could 
instantly recognize nearly 20 common sight words.

“I’ve learned all of my sounds,” said Trentyn, who noted his favorite book is “Clifford the Big Red Dog” 
because “it is fun!”

“He has come a long way with his learning, but he has also learned to participate, get along, and help 
others more,” said Trentyn’s mom, Sandi. “Without the extra help from Save the Children, I feel he 
would still be way behind.”
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	/ Big Brothers / Big Sisters

	/ Bottom Line

	/ Jumpstart

	/ The Posse Foundation

	/ Read to a Child

	/ YMCA of Greater Boston

	/ Save the Children

	/ Indspire (Canada)

	/ Women in Need Society (Canada)

	/ Woodgreen’s Homeward Bound (Canada)

	/ KABOOM!

	/ National Park Foundation

	/ Indspire

	/ Women in Need Society

	/ Woodgreen’s Homeward Bound

	/ Academy for the Future (Poland)

	/ Children for a Better World (Germany)

	/ Comic Relief (U.K.)

	/ The Prince’s Trust (U.K.)

	/ Rwenzori Sustainable Trade Programme

	/ Stowarzyszenie WIOSNA (Poland)

	/ Comic Relief (U.K.)

	/ Indspire (Canada)

	/ The Prince’s Trust (U.K.)

	/ Women in Need Society (Canada)

	/ Woodgreen’s Homeward Bound (Canada)

OUR SUPPORT INCLUDES:
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SUPPORTING RESEARCH 
AND CARE FOR 
LIFE-THREATENING 
ILLNESSES

A key part of our communities work involves support-
ing organizations that deliver services to families and 
children when they are facing life-threatening illnesses, 
including funding organizations with missions aimed 
at spurring advancements in cures and care. Our 

Associates, our customers, and their families often have a personal 
connection to a health-related cause and are eager to participate in 
volunteer opportunities and join in fundraising efforts that help affected 
individuals and families.

For over 30 years, Marshalls has partnered with JDRF in the U.S. to improve the 
lives of children and adults living with type 1 diabetes and to support JDRF’s search 
to find a cure. Through an annual in-store fundraising campaign and support of 
other local JDRF events, we are helping to fund exciting new research and support 
programs. We are proud to have been named a Diamond Partner, helping to fund 
research that may one day eliminate this devastating disease. Marshalls has also 
raised funds and awareness through in-store fundraising programs to benefit the 
Alzheimer’s Association and St. Jude Children’s Research Hospital.

FY22 
HIGHLIGHTS

$30 million
donated for healthcare 
research and patient 

care

$11.8 million
donated for cancer      

research and patient care

M
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HomeGoods in the U.S. has been “Helping Families Fight Cancer” over two decades of partnering with the Jimmy 
Fund, St. Jude Children’s Research Hospital, and the Dana-Farber Cancer Institute. Over the years, our Associates 
have raised millions of dollars for this great cause. We also have sold reusable shopping bags designed by patients at 
HomeGoods and Homesense stores, with 50 cents of every 99-cent bag going to the Jimmy Fund and Dana-Farber, 
and we have collected customer contributions during checkout at both HomeGoods and Homesense. Our support 
has also included participation in Jimmy Fund walks and various sponsorships over the years. 

For many years, T.K. Maxx customers and Associates have raised millions for Cancer Research U.K. for Children 
and Young People and Enable Ireland. In fiscal 2022, we continued our ongoing support which included cause 
marketing and in-store fundraising campaigns, Associate fundraising, and charity merchandise sales, as well as our 
Give Up Clothes for Good campaign. Give Up Clothes for Good rallies people across the U.K. and Ireland to drop 
off their high-quality, used clothes, accessories, and homeware at our stores for donation. The items are then sold at 
Cancer Research U.K. and Enable Ireland thrift shops or recycled to raise funds. As an added benefit, the program 
promotes the reuse of clothing and other items. Over the past 15+ years, over 1.7 million bags of clothing and house-
hold goods have been collected. The partnerships have raised more than $54 million for Cancer Research U.K. for 
Children and Young People since 2004, and more than $4.3 million since 1997 for Enable Ireland to support children 
and young people with disabilities. Today, T.K. Maxx is the biggest corporate supporter of Cancer Research U.K.’s 
research into children’s cancers, helping fund life-saving research to help more children and young people survive 
cancer.

MAKING A DIFFERENCE: FIGHTING CANCER 
WITH ST. JUDE’S
HomeGoods and Homesense in the U.S. are dedicated partners of the St. Jude Children’s Research Hospital 
and have raised more than $60 million to support their lifesaving mission of finding cures and saving children with 
cancer or other life-threatening diseases. HomeGoods and Homesense support St. Jude in a variety of ways. 
In our stores, we participate in the St. Jude Thanks and Giving Campaign, raising funds and awareness to 
support St. Jude’s mission to advance cures for pediatric cancer. During the holiday season, HomeGoods 
and Homesense give our customers the opportunity to make donations in-store at the register, where 100% 
of the donations benefit St. Jude, and by purchasing any of their four limited-edition globes with 50% of the 
purchase price benefitting St. Jude.

JAVON AND JAKAYLA’S STORY

Javon was 2 years old when he was diagnosed with acute lymphoblastic leukemia 
(ALL) and began treatment at St. Jude. Unfortunately, the year his sister, JaKayla, was 
born, doctors found his cancer had returned. He underwent an additional 146 weeks 
of chemotherapy. In 2010, his cancer returned again. This time, he underwent chemo-
therapy and a bone marrow transplant, with his father as donor. When JaKayla was 
2 years old, she, too, was diagnosed with ALL; she, too, would suffer a relapse after 
two and a half years of chemotherapy, necessitating a bone marrow transplant.

Today, both kids are thriving: Javon is a college student and member of his school’s 
marching band; JaKayla is a high-schooler and choir member.

“Without St. Jude, my children wouldn’t be here,” said Javon and JaKayla’s mother, Lisa, who is herself 
a survivor of ALL. Her family is testament to the advances in treatment of ALL made by St. Jude over the 
decades.
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	/ Joslin Diabetes Center

	/ Alzheimer’s Association (U.S.)

	/ JDRF (U.S.)

	/ St. Jude Children’s Research Hospital (U.S.)

	/ Dana-Farber Cancer Institute

	/ St. Jude Children’s Research Hospital (U.S.)

	/ Cancer Research U.K. (U.K.)

	/ Comic Relief (U.K.)

	/ Enable Ireland (Ireland)

	/ Comic Relief (U.K.)

	/ Enable Ireland (Ireland)

	/ St. Jude Children’s Research Hospital (U.S.)

OUR SUPPORT INCLUDES:
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EMPOWERING WOMEN

TJX has long partnered with organizations committed to helping 
empower women and enrich their lives. We support programs that 
provide services ranging from help for those fleeing domestic violence, 
to others that offer education, training, and job placement resources.

For more than 25 years, TJX has supported programs offering resources for 
victims of domestic violence in the U.S. In 2009, we began a partnership with the 
National Domestic Violence Hotline with our first foundation grant, and that 
partnership continues to this day. The Hotline is a free 24/7 helpline that serves as 
a link to safety for hundreds of thousands of people annually who are affected by 
domestic violence. In addition, in fiscal 2022, TJX Canada launched a new part-
nership with Alice House, which provides opportunities for women to create a life 
free from intimate partner violence by offering safe, second-stage housing, coun-
selling, and support services.

In 2019, TJX Canada launched Find Your Stride, a community initiative with a goal 
of helping vulnerable women achieve economic independence so that they and 
their families can thrive in life. As part of the initiative, TJX Canada formed rela-
tionships with Dress for Success Canada, WoodGreen’s Homeward Bound 
program, the Women in Need Society, and, new in fiscal 2022, Petites-Mains. 
These organizations provide support to women and families with basic needs like 
housing, food, and clothing as well as a variety of services, including work skills 
development, educational programs, and work placement. The pandemic has 
forced these organizations to put much of their in-person support on hold and 

FY22 
HIGHLIGHTS

500,000
shelter nights provided

100,000
domestic violence 
services provided

N
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instead offer virtual programming, including career coaching and online development opportunities. Many of our 
Associates from across the business hosted online training sessions to help these organizations continue to 
support their clients, including professional development, mock job interviews, and more.

MAKING A DIFFERENCE: SUPPORTING 
CANADIAN WOMEN THROUGH PETITES-MAINS
This year, TJX Canada became an official partner of Petites-Mains, a nonprofit organization that supports women in 
need—principally newcomers, single mothers, and those receiving social assistance or without income—to break out 
of social isolation, learn a trade, and integrate into the workforce, in order to live with dignity. Petites-Mains has con-
tributed to the well-being of thousands of women and works toward a more just, inclusive, and harmonious society in 
Canada. Through this partnership, our French-speaking Associates have volunteered to support program participants 
with their career development.

PROVIDING HANDS-ON EXPERIENCE AND TRAINING

In partnering with Petites-Mains’ work experience program, TJX Canada hosted mentorship sessions, 
mock interviews, and job skills trainings to provide immigrant women opportunities to learn about and de-
velop skills to help them enter the Canadian job market. We are proud that many of our French-speaking 
Associates have volunteered to share their own experiences, lead skills-development, and conduct store 
tours for participants.

“The mentoring sessions and mock interviews of our “programme Femmes: un pas vers l’emploi” (“Wom-
en’s program: A step toward employment”) were very beneficial for our participants. It helped develop 
self-esteem, break misconceptions about jobs interviews, and grow confidence in speaking with potential 
employers. The program also provided participants with tools and experience to help them evaluate job 
opportunities in line with their schedules and educational interests.”

- Vivianne, Petites-Mains
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	/ National Domestic Violence Hotline (U.S.)

	/ Watford Women’s Centre (Europe)*

	/ Alice House

	/ Dress for Success

	/ Petites-Mains

	/ Women in Need Society

	/ Woodgreen’s Homeward Bound

	/ Alice House

	/ Dress for Success

	/ Petites-Mains

	/ Women in Need Society

	/ Woodgreen’s Homeward Bound

*Donations in Europe are made through the T.K. Maxx and Homesense Foundation.

OUR SUPPORT INCLUDES:
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TJX is committed to pursuing initiatives that are environmentally responsible and smart for 
our business. Our global environmental sustainability program includes a wide range of in-
itiatives that work toward reducing the environmental impacts of our operations as well as 

certain merchandise products and packaging. We focus our program’s strategy and goals in 
three areas: climate and energy, waste management, and responsible sourcing.

GLOBAL GOALS
As part of our global efforts, we are aiming to:

O
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AREAS OF FOCUS
We are committed to making progress within our key focus areas by collaborating 
across the organization to drive our global and regional environmental sustainability 
initiatives and targets forward.

CLIMATE AND ENERGY

Our approach to managing the climate-related impacts of our own opera-
tions uses industry guidance, research, and models that are aligned with the 
United Nations’ Paris Agreement guidelines and support an emissions growth 
path aimed at limiting global warming to 1.5 degrees Celsius. We have set         
science-based goals and defined initiatives that support a decarbonization 
pathway for our global operations, including our goal to achieve net zero 
greenhouse gas (GHG) emissions in our direct operations (Scopes 1 and 2) 
by 2040. Along the way, we intend to reach a 55% absolute reduction in GHG 
emissions from our direct operations (against a Fiscal 2017 baseline), as well 
as source 100% renewable energy5 for use in our operations by 2030.

WASTE MANAGEMENT

Teams throughout our business are working towards our goal to divert 85% of 
our global operational waste from landfill by 2027 by eliminating waste, where 
possible, and maximizing the reuse and recycling of materials used in our stores, 
distribution centers, and corporate offices.

RESPONSIBLE SOURCING: SOURCING MORE SUSTAINABLY  

There are many initiatives that make up our responsible sourcing efforts. As 
we source merchandise, product packaging, and supplies for our own oper-
ations, we may find more opportunities to procure materials with sustainable 
attributes. As some of our first steps along this journey, we aim to shift 100% 
of the packaging for products developed in-house by our product design team 
to be reusable, recyclable, or contain sustainable materials by 2030. Chemicals 
management is another workstream within our responsible sourcing focus 
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area. Our Chemicals Management Program includes our approach to addressing 
select chemicals of concern in our operations as well as in certain products that 
we sell.

Partnerships & Recognition
We are affiliated with the following organizations focused on environmental protection and sustainability:
	/ American Apparel and Footwear Association (AAFA)
	/ British Retail Consortium Climate Action Roadmap
	/ Closed Loop Partnership – Beyond the Bag initiative
	/ EPA’s SmartWay Transport Partnership
	/ Green Chemistry and Commerce Council (GC3)
	/ National Retail Federation
	/ Retail Council of Canada
	/ Retail Industry Leadership Association (Sustainability Committee, Zero-Waste Committee)
	/ Textile ExchangeAmerican Apparel and Footwear Association (AAFA)
	/ The Microfibre Consortium

We are proud to be recognized and/or certified by the following organizations:
	/ Carbon Trust Standard
	/ CDP: TJX received a score of A- on the CDP 2021 Climate Change Questionnaire
	/ EPA’s SmartWay High Performer
	/ FleetSmart
	/ FTSE4Good Index Series

FY22 HIGHLIGHTS

28%
absolute reduction in 

global GHG emissions 
from our direct opera-
tions from FY17 (50% 
of our target achieved)

25%
of our electricity in our 

global direct operations 
came from renewable 

energy sources

67%
of global operational 
waste diverted from 

landfill

A-
score received on the 

CDP 2021 Climate 
Change Questionnaire
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PROGRAM OVERSIGHT
Management oversight of TJX’s environmental 
sustainability initiatives, among other ESG 
initiatives, is led by a Senior Executive Vice 
President (SEVP), Group President, who has 
responsibility for many other functions across 
the business. The SEVP provides oversight 
and strategic input into the development of 
the Company’s environmental sustainability 
strategy and priorities, including global and 
regional operational environmental sustaina-
bility goals, and chairs the Global Corporate 
Responsibility Executive Steering Committee 
(CRSC), a global cross functional team that 
helps guide the Company’s corporate responsibility strategies and align them with TJX business 
priorities. The Senior Vice President, Chief Risk and Compliance Officer and the Vice President, 
Sustainability, regularly provide updates to the SEVP on global program progress and initiatives, 
as well as identify, assess, and report risks and opportunities on the environmental sustainability 
focus areas, including climate-related issues. 

Additionally, the Global Environmental Sustainability Committee (GESC) sets global program priorities, recommends 
goals and targets, facilitates communication and collaboration across geographies, and monitors key sustainability 
issues and trends. The GESC includes subject matter experts from the U.S., Canada, and Europe, who measure and 
manage TJX’s performance in our prioritized environmental sustainability focus areas:

CLIMATE AND ENERGY      WASTE MANAGEMENT      RESPONSIBLE SOURCING

Members of the GESC periodically report on the progress against our environmental sustainability strategy, 
goals, and metrics to the SEVP, CRSC, and other cross functional stakeholders as appropriate.

In each geography, members of the GESC also work with local subject matter experts (SMEs) in areas such as 
store and distribution operations, energy, facilities, and procurement, to develop and report progress against the 
roadmaps, initiatives, and tactics that support our strategy, as well as our global and regional targets. Periodically, 
the GESC convenes regional SMEs to discuss emerging trends and review strategies and best practices that may 
be reflected in both short- and long-term plans for the geographies. Topics of discussion have included circularity, 
chemical policies, single-use plastics, sustainable products and packaging, renewable energy, and supply chain 
emissions impacts.

Together with input from the SEVP and members of the CRSC, as well as our global internal SMEs, the GESC 
also works to prioritize initiatives that are considered to be meaningful to the Company’s stakeholders (including 
Associates, customers, and shareholders) and supports our business in responding to sustainability regulation, 
reporting, and disclosure.

P
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CLIMATE AND ENERGY
We work across our global business oper-
ations to measure, manage, and mitigate 
our climate impacts. In April 2022, we 
announced expanded commitments to 
reduce the climate impacts of our direct 
operations, meaning our stores, home                                                            
offices, distribution (or processing) 
centers, and certain vehicles. Our global         
targets include:  

	/ By 2030:
	/ We expect to reach a 55% absolute reduc-   

            tion in greenhouse gas (GHG) emissions 
            from our direct operations (Scope 1 and 
            Scope 2) by Fiscal 2030 (against a Fiscal 2017 baseline)

	/ We intend to source 100% renewable energy5 in our operations 

	/ By 2040:
	/ We have a goal to achieve net zero GHG emissions in our operations (Scope 1 and Scope 2)

These commitments were developed using industry guidance, research, and models that are aligned with the 
United Nations’ Paris Agreement guidelines and support an emissions growth path aimed at limiting global 
warming to 1.5 degrees Celsius.

As we work toward our net zero goal, we have identified emissions reduction strategies and tactics that could 
reduce our Scope 1 and Scope 2 emissions in line with our commitment. Initially, we plan to focus on reducing 
emissions in our facilities and fleet through increased efficiency and switching to renewable energy. Some of our 
initiatives include:

	/ 	We plan to accelerate investments in some energy efficient technologies, such as HVAC and LED lighting.
	/ To reduce our Scope 1 emissions (which include natural gas and diesel) over the longer term, we 

are monitoring the development and deployment of alternative fuel/electric vehicles and new HVAC 
technologies (such as heat pumps) that could allow us to operate our stores, offices, DCs, and 
vehicles with zero GHG emissions. 

	/ We plan to increase our sourcing of renewable energy across our global operations and are pro-
curing renewables in a variety of ways, such as onsite solar Power Purchase Agreements (PPAs), 
green tariffs, and unbundled renewable energy certificate (REC) contracts.

As our climate and energy strategies continue to evolve, we plan to continue to identify efforts that are impactful 
to our stakeholders, the environment, and that are feasible to implement within our business model.

Q
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FY22 Climate and Energy Metrics

Progress on global goals:

	/ We expect to reach a 55% absolute reduction 
in GHG emissions from our direct operations 
(Scope 1 and Scope 2) by Fiscal 2030 (against 
a Fiscal 2017 baseline):
	/ 28% reduction since Fiscal 2017

	/ We intend to source 100% renewable energy5 in 
our operations by 2030
	/ 25% of energy sourced in our global direct 

operations came from renewable sources

GHG Emissions:

	/ We experienced a 7.1% increase in our absolute 
market-based GHG emissions in Fiscal 2022 
relative to Fiscal 2021 due to a return to normal 
operations after COVID-19 related temporary 
store closures reduced our GHG emissions in 
Fiscal 2021.

Renewable Energy:

	/ In Fiscal 2022, we sourced over 435 million 
kilowatt hours of renewable energy in total, gen-
erated from a variety of technologies. Together, 
our renewable and low-carbon energy sourcing 
strategy in Fiscal 2022 enabled us to reduce our Scope 2 market-based GHG inventory by more 
than 196,000 metric tons of CO2e, or by about 30% over the prior year.

	/ In comparison to Fiscal 2021, TJX renewable and low-carbon energy sourcing increased by about 
14% in Fiscal 22.

	/ 	TJX purchased 54,600 megawatt hours more renewable and low-carbon energy, including renewable 
energy certificates (RECs), onsite solar power purchase agreements (PPAs), and utility-supplied 
renewable energy in Fiscal 2022 than in Fiscal 2021. We estimate that this incremental increase in 
renewable purchases decreased metric tons of CO2e by 9.3%, approximately 50,200 metric tons of 
CO2e year over year.

Emissions Reductions: 

	/ Together, in Fiscal 2022, energy management and renewable and low-carbon efforts resulted in a 
reduction of over 202,000 metric tons of CO2e from our operations saving an estimated $3.2 million.

(Comparison data above includes Scope 1 and Scope 2 global GHG emissions calculated for Fiscal 2021 and Fiscal 
2022 respectively)
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Reducing Emissions: In Our Direct Operations

Energy Efficiency
Operations teams in each of our geographies are actively working to manage our energy consumption and 
costs, analyze and improve our operational performance, and test potential technologies in the facilities we 
operate to help us drive progress against our operational goals. Specifically, our tactics include: 
	/ 	Implementing light-emitting diode (LED) technologies
	/ Retrofitting lighting and HVAC systems in existing stores and distribution centers in certain geographies
	/ Exploring and leveraging utility level incentives and programs

We are also exploring new technologies to optimize access and use of our energy data as well as evalu-
ating battery energy storage and demand-control ventilation for HVAC, which may be applicable across 
certain facility types.

Renewable and Low-Carbon Energy
We source low-carbon and renewable energy to further reduce our GHG emissions from electricity con-
sumption. Some examples of our current sourcing strategies include:
	/ 	Wholesale power purchase agreements
	/ On-site power purchase agreements
	/ Electricity supply contracts
	/ 	Renewable energy credits

On-site Solar
In the U.S., distribution centers in Arizona, Connecticut, and Nevada and select stores in New Jersey, 
Connecticut, New York, Massachusetts, and California have installed solar panels, resulting in an estimat-
ed $640,000 savings each year. These projects are on buildings we own or where market conditions and 
landlord partnerships enable projects. 

Offsetting
In certain geographies, we leverage carbon offsets6 to offset emissions resulting from our direct operations 
and business travel. 

For example, TJX Canada has been carbon neutral for its Scope 1 and 2 and reported Scope 3 (business 
travel and waste) emissions from operations for its fourth consecutive year. The team reduced energy 
usage and purchased renewable energy credits as well as carbon offsets to support this strategy. In Fiscal 
2022, from a combination of projects focused on forest conservation and small-scale hydro-electric gener-
ation in countries where we actively source merchandise, TJX Canada offset emissions associated with its 
operations, business travel, and waste, totaling 21,000 metric tons CO2e.

Transportation and Fuel
Although TJX does not generally own or lease the vehicles that transport our merchandise, we do include 
some emissions in our operational footprint (Scope 1) from limited sources, including those where we 
directly manage our logistics and distribution, such as in the U.K. and Ireland outbound store deliveries 
as well as fleet vehicles. Together with our partners, we work to increase fuel efficiency and reduce costs, 
with the goal of decreasing the impact of our vehicles on the environment. Our key strategies for reducing 
these emissions include:
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In the U.S. we: 
	/ 	Utilize hybrid cars for a small portion of our fleet vehicles.

In the U.K. and Ireland, we:
	/ 	Incorporate a “sustainability” clause in our new logistics agreements, which covers both trucking and store 

delivery vehicles and commits both parties to achieving key environmental goals aligned with TJX targets.
	/ 	Have increased the use of both our longer-semi trailers and our Liquified Natural Gas (LNG) tractor 

units, resulting in carbon emissions reductions of approximately 156 metric tons per year.
	/ 	Support ongoing initiatives including the implementation of fleet analytics and tire pressure monitoring 

to deliver incremental fuel efficiency.
	/ Regularly review our delivery schedules to reduce miles traveled, implementing measures such as 

reducing empty running, combining store deliveries, and maximizing vehicle sizes.

Building Green
We have constructed new buildings and 
incorporated environmentally sustainable 
features when feasible. For example, our 
newly constructed distribution centers 
and processing centers are built to include 
the addition of onsite solar arrays where 
possible. Furthermore, when we move into 
existing properties, as part of the renovation 
process, our design teams typically 
consider ways to improve energy efficiency 
and water conservation and to develop 
recycling infrastructure where feasible. 

Reducing Emissions: In Our Value Chain
Our focus has historically been on the climate-related impact of our direct operations where we have the 
most control over our facilities energy and fuel usage (Scope 1 and Scope 2). In addition, we have begun 
to evaluate how our commitment to reduce our Scope 1 and 2 emissions might be extended to certain 
Scope 3 emissions sources as well. Through a high-level screening of all 15 Scope 3 emissions categories, we 
have begun to develop a preliminary understanding of which of those categories of Scope 3 emissions are rele-
vant to our business. We are also making progress in collecting publicly available information about the climate 
strategies, reduction targets, and emissions data for some of our largest vendors. These efforts are intended to 
help us evaluate our ability to collect data and measure certain sources of emissions from Scope 3 categories. 

Transportation and Fuel
Our logistics teams worldwide seek out strategies and technology solutions that can help us increase the 
efficiency of our logistics and transportation operations and reduce fuel used to transport our merchandise 
throughout our distribution network. We strive to conserve fuel, reduce travel time, and decrease the number 
of trucks on the road. We use a variety of strategies and technologies to support this initiative, for example, 
using modeling software to improve the efficiency of our store delivery network, increasing utilization of trailer 
space, and testing new alternative fuel vehicles. 
In the U.S., we have opened service centers that are smaller than distribution centers in addition to 
using intermodal.7 These service centers are located closer to store clusters and designed to improve 
the efficiency of our store delivery process. We also utilize these service centers to co-locate our Asset 
Recovery and Recycling Centers (ARRCs) and maximize our delivery trucks’ utilization by backhauling 
re-usable and recyclable materials. 
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Other efforts include:
	/ 	We engage directly with our logistics partners and indirectly through third parties (such as U.S. 

Environmental Protection Agency’s (EPA) SmartWay Transport Partnership and Natural Resource 
Canada’s FleetSmart program) to identify opportunities to reduce fuel consumption and increase 
fuel efficiencies.  

	/ In 2021, 99% of TJX’s U.S. freight and logistics ton-mileage was with SmartWay-certified carriers. To 
achieve this result, TJX collaborated with carriers to encourage their participation in this program. TJX 
requires that all new U.S. carriers are SmartWay-certified.

	/ Where feasible, we use rail and intermodal for shipping merchandise, which is generally more fuel 
efficient and produces fewer emissions than trucking. We estimate that in Fiscal 2022, intermodal 
shipping resulted in 450,000 fewer metric tons of CO2e emissions than shipping the same volume 
by truck only.

In the U.K. and Ireland, we work to reduce and conserve fuels in our owned fleet vehicles, and our agree-
ment with our carrier for our trucking and store delivery trucks has a “sustainability” clause relating to 
achievement of key environmental goals.

Third-Party Verification and Assurance of Emissions Data
	/ In Fiscal 2022, 100% of our global Scope 1 and 98% of our global Scope 2,                              

location-based emissions data are third-party verified. 
	/ Our Scope 1 and Scope 2 U.S. and Canada GHG inventory data is third-party verified (using 

AICPA (AT105) standards). This initiative has resulted in TJX obtaining third-party verification for 
approximately 84% of our global Scope 1 emissions (onsite fuels, refrigerants, and transport 
fuels) and an estimated 88% of our global Scope 2 emissions (electricity and steam calculated 
using location-based emissions factors) for our Fiscal 2022 reporting period.

	/ In Europe, our carbon footprint has been assessed by the Carbon Trust since 2006. Additionally, 
since 2009, we have achieved the Carbon Trust Standard certificate, recognizing our year-on-year 
efforts to reduce our environmental impact in the U.K., and since 2013, the certification has included 
our entire Scope 1 and 2 European operations.

	/ Additionally, we also third-party verify about 54% of our Scope 3 reported business travel emissions data.

Building our European “Forever Home” 

As we planned and constructed our new European headquarters in England, Corporate Responsibility was 
an aspect of our decision making, and we were proud that we achieved an “Excellent” BREEAM certification 
(Building Research Establishment Environmental Assessment Method, an environmental assessment method 
and rating system for buildings) for the design based on the building’s environmental sustainability credentials. 
Here are some of the ways we infused sustainability into our campus:

	/ We chose updated fixtures in our bathrooms to help use less water. 
	/ We installed beehives on the roof as well as native landscaping and green walls to support improving 	

biodiversity in the local area.
	/ LED lighting has been installed throughout campus and can adjust on and off and by level automatically.
	/ Enhanced waste sortation program.
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WASTE MANAGEMENT
Teams throughout our business work to 
implement cost-effective strategies and 
processes to manage the many different 
types of waste materials resulting from 
our operations. We focus on eliminating 
operational waste, where feasible, and 
maximizing the reuse and recycling of mate-
rials in our stores, distribution centers, and 
corporate offices. These efforts support our 
global goal of working to divert 85% of 
operational waste from landfill by 2027.

Our global approach to managing operational 
waste includes efforts to:

	/ Maximize reuse and recycling of operational waste, of which the majority is corrugate boxes from vendors
	/ Collaborate with our waste-haulers and vendors on solutions that improve our ability to divert operational 

waste materials from landfill
	/ Update and enhance our communications on sortation and recycling procedures within certain stores
	/ Address and decrease single-use plastics in our operations
	/ Explore opportunities for certain geographies to expand merchandise recovery and reuse programs.

FY22 WASTE METRICS
Progress on global goal:

	/ FY2022 Global diversion rate: 67%
	/ Regional diversion rates:

	/ U.S.: 61%
	/ Canada: 88%
	/ Europe: 97%
	/ Australia: 61%

	/ GHG Emissions: Scope 3 (Waste Generated in Operations, Category 5)
	/ 46,700 metric tons of CO2e
	/ Approximately 6% of TJX’s reported GHG emissions

Highlights across our geographies:

	/ In the U.S., T.J. Maxx, Marshalls, and HomeGoods continued programs to reuse cardboard boxes 
throughout the network, and over 8.1 million reusable units of packaging were sent back from our 
stores through our network of Asset Recovery and Recycling Centers (ARRCs) to be returned to 
distribution centers for reuse. This effort not only was good for the environment, but it also resulted 
in nearly $9 million in cost avoidance.

R
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Maximizing Reuse and Recycling

We have many programs across our global business that support our efforts to reuse and recycle our 
operational waste in our stores, distribution centers, and home offices. For example, recycling programs 
for common items like cardboard, plastic, paper, aluminum, and glass have been introduced across all 
geographies. We are working to improve our programs and find new ways to recycle other items, like 
polystyrene. One of our efforts involves our Asset Recovery Recycling Centers (ARRCs).

In the U.S., our 26 ARRCs are located within our service centers and have historically served as a central 
destination for regional recyclable or reusable store material. Select stores send used corrugated cardboard, 
plastic, excess hangers, store fixtures, display cases, unused boxes, and other supplies to their local ARRC, 
where the items are processed for reuse in other stores or recycled.

Over the years, the flexibility of the ARRC organization has enabled us to test new programs as we strive 
to increase the types of materials that can be included in our recycling stream. For example, as our global 
waste stakeholders have identified polystyrene (Styrofoam) as a key area of focus, we have leveraged the 
ARRC to pilot strategies to improve our management and recycling of polystyrene packaging material. 
Thanks to efforts like this and many others, we estimate the ARRCs have helped divert more than 378,000 
metric tons of waste from landfills since Fiscal 2017.

In Europe, the ARRC operates as a reuse center for equipment that is not currently required in certain 
stores and fulfills other stores equipment needs. The ARRC also operates as a distribution and storage 
function for non-stock items, such as merchandise protection.

	/ Our three distribution centers in Ontario, Canada, achieved a 90% diversion rate.
	/ In our European processing centers,  we divert approximately 99% of waste from landfills and 

recycle plastic, wooden pallets, and cardboard that has been backhauled from our stores.

Decreasing Single-Use Plastics

We have regional efforts in place to identify opportunities to remove single-use plastics from our operations 
and are working with our suppliers to reduce single-use packaging.

	/ In the U.S., we have a team who is working to improve the sustainability of the packaging used 
for certain products which supports our global goal to shift 100% of the packaging for products 
developed in-house by our product design team to be reusable, recyclable, or contain sustainable 
materials by 2030. Read more about our work in this area on our Responsible Sourcing page.

	/ In our U.S. Distribution Centers, we utilize a more easily recycled material and corrugated box insert 
for the packaging of liquid products during shipping from distribution centers to stores that has resulted 
in an estimated 12 million fewer plastic bags being used across our distribution network each year.

	/ In Canada, we established a single-use plastics committee in Fiscal 2021 comprised of represent-
atives across several functional areas who are helping to drive our strategy around this topic. The 
group is reviewing where single-use plastics are used in our Canadian business and operations, and 
exploring and proposing alternatives where possible.
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	/ In Europe, we are working to reduce single-use plastics from our offices, processing centers, and 
stores. To date, we have removed about one million plastic button bags from our products, use a 
recyclable paper in our e-commerce operations, and have removed single-use plastic bottles from 
our European stores. 

Single-use Plastic Merchandise Carry Out Bags

	/ TJX is a member of the Closed Loop Partners’ Consortium to Reinvent the Retail Bag, as the Apparel 
and Home Goods Sector Lead Partner.

	/ In Canada, single-use checkout bags were removed from 18 stores in Fiscal 2022 as part of a 
phased approach to eliminating them from all stores nationally by February 2023.

	/ In Europe, all single-use plastics bags were removed from stores in Fiscal 2021. Customers can 
purchase reusable bags made from over 90% recycled plastic and a portion of the proceeds goes 
to one of our charity partners.

Product Packaging

	/ 	By 2025, we are working to eliminate PVC from the packaging of certain top-of-bed styles, easy-care 
table linens, outdoor seating cushions, and outdoor pillows that are developed in-house by our product 
design team.

	/ 	By 2030, we are working to shift 100% of the packaging for products developed in-house by our 
product design team to be reusable, recyclable, or contain sustainable materials.

Merchandise and Product Recovery and Reuse Programs

We recognize there are environmental concerns created by textile waste, and we continue to explore 
how we can contribute to scalable solutions that support a more circular economy. For example, in cer-
tain parts of Canada, U.K., and Ireland, we have programs in place that support the reuse of clothing, 
accessories, shoes, homeware, and more.

In Canada, we partner with Brands for Canada at our distribution centers to provide second life for product 
by donating unsold clothing, personal care, and household items to people in need through trusted social 
service agencies and schools. Additionally, in an effort to streamline our store charity donations we have 
partnered with Habitat for Humanity to collect and manage our store donations across Canada. 

In the U.K. and Ireland, our long-running Give Up Clothes For Good campaign invites customers 
and Associates to donate their pre-loved quality fashion and homeware at their local T.K. Maxx, which 
could be sold by Cancer Research U.K. to raise funds for research into children’s and young people’s 
cancers. As of Fiscal 2022, T.K. Maxx Associates and customers have donated 1.9 million bags of 
goods. This amounts to 9,300 metric tons of pre-loved items diverted from landfill. The initiative not only 
benefits the environment because it may keep pre-loved items from going to landfill, but has also raised 
millions of pounds for Cancer Research U.K. for Children and Young People and Enable Ireland.
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Reducing Water Consumption

Although our business operations are not water intensive, we believe reducing water usage is consistent 
with both our commitment to environmental sustainability and our low-cost operating philosophy. To that 
end, we work to monitor our water usage and identify opportunities to improve water efficiency where 
possible across our operations. For instance, our Energy Management groups in the U.S. and U.K.    
monitor water usage across our home office buildings to identify opportunities to conserve water including 
time-sensor technologies to control faucets in many of our restrooms.

Additionally, our TJX Vendor Code of Conduct  strongly encourages our merchandise vendors to 
conserve and protect resources, such as water and energy, and also take into consideration environ-
mental issues that may impact their local communities. Environmental concerns are incorporated into 
our merchandise vendor social compliance training materials as well, introducing high-level concepts 
of environmental sustainability, like water conservation. Our training includes specific cost-saving, 
water-conservation recommendations for our suppliers that they may consider implementing at their 
production facilities. We plan to continue including similar relevant water facts during future training 
sessions.

Plastics Cleanup Efforts

As part of our efforts, TJX Europe has supported a number of projects committed to reducing plastic and 
waste including:

	/ Ocean Clean Up: a non-profit organization with a mission to clean the world’s oceans of plastic. 
They expect to clean up to 50% of plastic every five years, leading to more than a 90% reduction of 
pollution levels by 2040 (since 2018). 

	/ Plastic Collective: a project that helps turns plastic waste into income for Pacific Island commu-
nities, creating employment by training residents to operate the machinery. Our support has funded 
two shruder machines in Bali to help recycle plastic waste and help create valuable income.

	/ Neighbourly: an organization that promotes grassroots, environmental clean-up projects in the U.K. 
Through our partnership, we’re supporting environmental and clean-up initiatives in our U.K. local 
communities. Our donations have enabled 2,000 environmental and clean-up projects, involving 
43,000 people and resulting in 103 tons of litter and waste removed.

	/ Plastic Pioneers:  a program run by Hubbub. We’ve joined forces with environmental behaviour 
change charity to fund their Plastic Pioneers Project. Our donation supports 12 schools in the U.K. 
to develop a range of interventions to educate children on the reduction of plastic.  

https://www.tjx.com/responsibility/responsible-business/vendor-code-of-conduct
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ASSOCIATE ENGAGEMENT
Corporate responsibility, including envi-
ronmental sustainability, is important to 
both current and prospective Associates. 
We welcome ideas that could help enable 
our business to reduce our environmental 
footprint, use less energy, and create less 
waste in our operations. Our Associates 
are encouraged to consider how to make 
operational decisions that can potentially 
minimize environmental impacts, and we 
communicate this in our Global Code of 
Conduct.

Additionally, we have organized global cross-functional teams focused on supporting the implementation of our 
environmental sustainability programs, goals and initiatives. Specifically, we have created teams that address 
key strategies focused on the following topics: Carbon and Energy, Waste Management, Green IT (Information 
Technology), and Sustainable Merchandise and Packaging.   

ENCOURAGING OUR ASSOCIATES TO 
BE ENVIRONMENTALLY CONSCIOUS
We use various internal communications platforms across all our regions to share information and training op-
portunities with our Associates about our environmental sustainability focus areas, goals, and initiatives. 

In Fiscal 2022, we celebrated Earth Week, announcing our new environmental goals to help raise awareness 
about TJX’s environmental sustainability programs with our store, distribution center, and office Associates. For 
example, in our global home offices, we:

	/ Hosted a virtual speaker series where a line-up of our internal sustainability experts explored different topics.  
	/ Planted a tree through American Forests, a national forest restoration and conservation organization, for 

everyone in the U.S. home office who committed to doing something environmentally friendly, such as car-
pooling, composting, or using a sustainable product.  

	/ Organized an art content for children of Associates in the U.S. home.
	/ In Europe, the T.K. Maxx and Homesense Foundation Community Fund expanded its application criteria 

to include environmental charities, meaning Associates can now nominate charities which focus on issues 
such as climate change education, reducing the impact of waste, or preserving or promoting biodiversity.

S

https://www.tjx.com/files/pdf/TJX-Code-of-Conduct.pdf
https://www.tjx.com/files/pdf/TJX-Code-of-Conduct.pdf
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GREEN IT

As our environmental sustainability 
strategy and program continue to 
evolve, teams throughout our business 
are coming together to collaborate and 
align with our corporate sustainability 
priorities to further drive this progress. 
To that end, Green IT, is an initiative 
focused on managing and leveraging 
technology to reduce the TJX Global IT 
team’s environmental footprint.

The Green IT Committee is 
sponsored by senior members of 
TJX’s Global IT leadership team 
and works to:

	/ Identify, track, and monitor current IT initiatives that support TJX’s environmental sustainability strategy.
	/ Compile research and measurements to help inform Green IT strategies and communications.
	/ Leverage partnerships with internal stakeholders and third-party vendors to identify and understand 

what opportunities exist.

Green It Focus Areas

	/ CLIMATE: Reduce our technology-related greenhouse gas emissions footprint by optimizing the 
usage of our data centers and cloud services.

	/ ENERGY: Reduce our energy usage by sourcing energy efficient devices and related software 
solutions.

	/ WASTE: We strive to responsibly manage our broken or obsolete hardware and accessories by 
working to identify new ways and/or partnerships that lead to increases in safe and secure recycling 
of or reductions in technology-related waste.
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DELIVERING REAL VALUE 
TO THE WORLD
TJX is the leading off-price retailer of apparel and home fashions worldwide, with seven retail chains operating 
nearly 4,700 stores in nine countries spanning three continents. As an off-price leader and a Fortune 100 
company, we recognize the obligation we have to our key stakeholders – including Associates, customers, 
communities, vendors, and shareholders – to operate a responsible business.

Our business dealings and interactions are grounded in our long-held core values of honesty, integrity, and 
treating others with dignity and respect. We hold ourselves to high ethical standards and expect our Associates 
to comply with these standards, which are set forth in the TJX Global Code of Conduct. Likewise, our Vendor 
Code of Conduct sets our expectations of the vendors with whom we do business and whose relationships are 
key to our success. We provide periodic training, both formal and informal, to reinforce these expectations.

RESPONSIBLE BUSINESS INITIATIVES
At TJX, operating responsibly includes focus in the following areas:

 82%
of Board Members 
are independent as 

of June 2022

64%
of Board Members are 

women and/or self-identify as a 
member of an underrepresented 

group as of June 2022

2,400+
audits were conducted in 
FY22, either by TJX and our 
third-party auditors directly 

or accepted from recognized 
sources

HIGHLIGHTS
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SOCIAL
COMPLIANCE

PROGRAM
GOVERNANCE

STAKEHOLDER
ENGAGEMENT

T

https://www.tjx.com/files/pdf/TJX-Code-of-Conduct.pdf
https://www.tjx.com/responsibility/responsible-business/vendor-code-of-conduct
https://www.tjx.com/responsibility/responsible-business/vendor-code-of-conduct
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RESPONSIBLE SOURCING
TJX believes in the importance of responsible 
and ethical sourcing in our supply chain. We 
strongly value the relationships that we have 
developed with our vendors, which are built on a 
foundation of honesty, trust, and ethical business 
practices. We believe these relationships have 
been a key factor in our long-term success. 

Our responsible sourcing initiatives cover a variety of 
evolving areas of interest. These include our long-stand-
ing Global Social Compliance Program, as well as newer 
initiatives related to the environmental impact of certain 
products and packaging and chemicals management within our operations.   

Responsible sourcing and social compliance are tremendously challenging undertakings. Our 
efforts are rooted in continuous improvement, which we believe can be achieved by making our 
commitments clear to our vendors, buying agent(s), and Associates; through our auditing 
and training efforts; by responding to issues as appropriate for our business; and by contin-
uing to assess opportunities to enhance reporting.

GLOBAL SOCIAL COMPLIANCE 
PROGRAM
Our Global Social Compliance Program is rooted in our Vendor Code of Conduct, which out-
lines our expectations for our vendors. It also includes our expectations for our merchandise 
factory monitoring and supplier training program, which is focused where we have more influ-
ence in bringing the products to market. This means our auditing and training typically reaches 
factories that produce merchandise that we have helped design or develop to be manufactured 
just for us. We believe this is where we are most likely to be able to have a meaningful impact. 

While we do not own, operate, or control any facilities that manufacture products we sell, we 
collaborate closely with our buying agent(s) and international buying offices because they have 
strong relationships with local production facilities and are well positioned to reinforce our expec-
tations. 

HOW WE BUY: OUR 
OFF-PRICE BUSINESS MODEL
TJX is the leading off-price apparel and home fashions retailer in the U.S. and worldwide. Our mission is to deliver 
great value to our customers every day. We do this by offering ever-changing selections of high quality, fashion-
able, brand name, and designer merchandise at prices generally 20% to 60% below full-price retailers’ (including 
department, specialty, and major online retailers) regular prices on comparable merchandise, every day.

1,200+
Buying Associates

~21,000
vendors 

100+
countries 

U
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The majority of product we sell in our stores and online is brand-name merchandise. To obtain this merchandise, 
we work closely with our vendors and take advantage of a wide variety of opportunities, which can include depart-
ment store cancellations, a manufacturer making up too much product, or a closeout deal when a vendor wants 
to clear merchandise at the end of a season. There are other ways we bring tremendous value to our customers. 
For example, sometimes when what we are seeing in the marketplace is not the right value for our customers, 
meaning the right combination of brand, fashion, price, and quality, we may help design or develop merchandise 
to be manufactured just for us.

On a worldwide basis, in Fiscal 2022, more than 1,200 Associates in our buying organization sourced product 
from a universe of approximately 21,000 vendors and more than 100 countries around the world. As part of TJX’s 
purchase order terms and conditions, our merchandise vendors are required to comply with our Vendor Code 
of Conduct. The Vendor Code of Conduct requires that goods we sell have been manufactured and shipped in 
accordance with all applicable laws, regulations, and, including, among other things, a commitment to respect the 
rights of the workers who manufacture products for sale in our stores and online. These requirements stand even 
if a vendor applies their own code of conduct, monitoring, or ethical sourcing guidelines. Our vendors are also 
required to ensure that any factories or subcontractors they use comply with our Code’s principles.

SUSTAINABLE PRODUCTS AND 
PACKAGING
We are taking initial steps to determine ways that we may reduce the environmental impact of certain products 
and product packaging. As we source merchandise, product packaging, and supplies for our own operations, 
we may find more opportunities to procure materials with sustainable attributes. As some of our first steps 
along this journey:

	/ We aim to shift 100% of the packaging for products developed in-house by our product design team to be 
reusable, recyclable, or contain sustainable materials by 2030.

	/ We have implemented our plan to phase out all phenol-based coatings on paper customer sales receipts in 
the U.S. and intend to complete this process in Canada by the end of Fiscal 2023. 

	/ By 2025, we plan to phase out use of PVC in packaging of certain soft home products designed by TJX’s 
own fashion and style experts and specifically manufactured for us. This will include certain top-of-bed 
styles, easy-care table linens, outdoor seating cushions, and outdoor pillows.

In addition to our global targets for certain product packaging, we have developed a framework to define 
sustainable product attributes, which includes materials that can be verified by a credible third-party process 
or certification. Our subject matter experts have compiled a list of preferred sustainable product certifications in 
certain product categories that can be used across all of our divisions, globally. Examples include Forest Stew-
ardship Council (FSC)-certified materials; Global Recycled Standard (GRS)-certified products; OEKO-TEX-certi-
fied products; and products made from organic cotton. 

Some examples of materials we are using with these preferred environmental attributes include:

	/ We have sourced FSC hangtags where feasible with certain products our style and fashion experts have 
designed.

	/ A significant portion of our price tickets are printed on FSC-certified paper.
	/ In T.J. Maxx and Marshalls within the U.S., we have converted some of our gift card styles to be printed on 

FSC-certified stock.
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CHEMICALS MANAGEMENT
Since we operate a large, complex, international business, we focus our efforts in areas where we believe we 
can have a meaningful impact and that are most feasible for our business model. As we continue to learn and 
build our programs in this area, we are exploring ways to manage chemicals of concern that go beyond legal 
and regulatory requirements in our operations as well as certain products we sell.

Chemicals management has been identified as a strategic priority by our Global Environmental Sustainability 
Committee (GESC), a team of subject matter experts from each of our major geographies who lead the strate-
gic direction of our environmental sustainability program, and a sub-committee of that group is leading the as-
sessment of potential areas across our global business where we can limit chemicals of concern. Teams across 
the business support these efforts by developing tactics that support the Company’s initiatives and demonstrate 
the Company’s ongoing progress around chemicals management. Chemicals management oversight is led by 
our Chief Risk and Compliance Officer and our Vice President of Sustainability, who regularly provide updates 
to the SEVP, Group President, who was asked to lead and oversee TJX’s environmental sustainability initiatives, 
among other ESG initiatives. 

Our current approach includes:

	/ Program development including addressing opportunities in:
	/ Business operations
	/ Merchandise and packaging
	/ Industry, expert, and internal collaboration

Program Development

To aid in the development of policies limiting chemicals of concern in our operations and in certain products we 
sell, we are utilizing the Chemical Footprint Project (CFP) framework, specifically leveraging the Management 
Strategy section to review relevant industry focus areas.

Late in calendar year 2021, we published TJX’s Chemicals Management Program. The program out-
lines our expectations for vendors and suppliers to reduce or eliminate certain chemicals of concern and also 
identifies the initial prioritization of categories where we intend to focus our efforts. We encourage all of TJX’s 
suppliers and vendors to become familiar with this Program as well as the best practices for safer chemicals 
management applicable to their industry and product type. We will continue to evolve our strategy and work 
to identify new and expanded policies and commitments where we may further limit the use of chemicals of 
concern within our complex off-price business model. We will continue to update TJX’s Chemicals Management 
Program as new commitments in this area and additional policies are finalized.

Initiatives Within Our Business Operations

Phase 1:

	/ We have implemented our plan to phase out all phenol-based coatings on paper customer sales         
receipts in the U.S. and intend to complete this process in Canada by the end of Fiscal 2023.

	/ We replaced our serveware in our U.S. home office cafeterias with PFAS-free compostable serveware 
and intend to complete this in Canada by the fall of calendar year 2022.

	/ Development of a TJX U.S. Operational Supplies Policy for Hand Soaps and Sanitizers.

https://www.tjx.com/docs/default-source/corporate-responsibility/tjx-chemicals-management-program.pdf
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Merchandise and Packaging Initiatives

Phase 1:

	/ Development of a buyer tool for Winners beauty buyers to identify products free of certain chemicals of 
concern

	/ Phase-out of PVC in product packaging of certain products sold in our stores
	/ Identification of industry-accepted third-party certifications that demonstrate safer chemicals manage-

ment practices for certain product categories

Industry, Expert, and Internal Collaboration

We are collaborating with others in the industry as well as outside experts and internal stakeholders:

	/ We are members of the Green Chemistry and Commerce Council (GC3) for external industry collaboration in 
the area of chemical management. The mission of GC3 is to promote safer chemicals, materials, and products 
across retail supply and value chains.

	/ In Fiscal 2021 we joined Closed Loop Partners’ Consortium to Reinvent the Retail Bag, as the Apparel 
Sector Lead Partner. The Consortium’s Beyond the Bag Initiative convenes leading retailers, aiming to identify, 
test, and implement viable design solutions and models that more sustainably serve the purpose of the current 
retail bag.
	/ We believe that the innovative solutions resulting from this effort could benefit the environment in many 

ways and could ultimately limit the amount of plastic waste generated from retail point-of-sale bags, and 
associated harmful chemicals, from entering the environment. Learn more about our efforts to reduce 
single-use plastics in Waste Management.

	/ We partnered with an outside expert to conduct a landscape review of chemicals management for certain 
beauty and personal care formulated products. This included peer benchmarking, a review of third-party 
certifications, and an overview of chemicals of concern in these products. 

	/ Leaders within our global Environmental Sustainability team have engaged with some of our larger mer-
chandise vendors and other large retailers to discuss their chemicals management plans and actions. These 
discussions have helped to increase our knowledge of strategies and implementation tools related to man-
agement of chemicals of concern.

	/ Our Sustainable Packaging Committee in the U.S., which is a cross-functional team comprised of Associ-
ates from different areas of our business, is identifying potential opportunities for shifting to more sustainable 
packaging solutions, free of certain chemicals of concern, for certain of our products that are designed by 
our own fashion and style experts and specifically manufactured for TJX.

	/ Our Global Environmental Sustainability Committee (GESC), a team of subject matter experts from each 
of our major geographies, has collaborated to identify a list of third-party certifications for wood/paper and 
textile products that represent safer chemical management.

Going forward, we will assess the potential to expand our strategy and coverage around chemicals management. 
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EVOLVING ISSUES

Bangladesh

The tragedies that have taken place in factories in Bangladesh are reminders that we must remain vigilant 
and continue to monitor whether our policies and practices are adequate and appropriate. Worker health 
and safety have always been a significant part of TJX’s Global Social Compliance Program.

Our audit programs are based on evolving industry recommendations, including auditing the fire safety prac-
tices of factories. We stress the importance of fire safety in our external supplier and internal buyer training 
programs and have posted a message about our workplace safety expectations on our vendor intranet site. 
Our Vendor Code of Conduct includes a statement that expands our requirements for providing safe and 
healthy conditions beyond the factory to include any living facilities provided to workers. Going forward, we 
plan to continue to follow the various initiatives of the retail industry to glean any insights that might enhance 
our own Global Social Compliance Program.

Conflict Minerals 

At TJX, we are committed to complying with the rules and regulations impacting our business, including 
those under Section 1502 of the Dodd-Frank Wall Street Reform and Consumer Protection Act, intended 
to address violence and human rights abuses in the Democratic Republic of the Congo (the DRC) and 
adjoining countries. These rules require public companies to determine if they manufacture or contract 
to manufacture any products where “conflict minerals” - specifically tin, tantalum, tungsten, and gold (or 
“3TG”) - are necessary to the functionality or production of the product, and if so, whether those minerals 
originated in the DRC or adjoining countries. Companies are required to do additional diligence about the 
source and chain of custody of those minerals that may have originated in the covered region to deter-
mine if they came from sources that benefited armed forces in the region.

As demonstrated by the TJX Vendor Code of Conduct and our Global Social Compliance Program, we 
believe in responsible sourcing. TJX is many layers removed from the mining, smelting, or refining of any 
minerals contained in the products we sell, so we must rely on our vendors to collect current, complete, 
and reliable information to comply with these rules. We expect that our affected vendors will not knowingly 
supply us with products that include conflict minerals that directly or indirectly benefit armed groups in the 
DRC or adjoining countries, although we do not discourage responsible sourcing from that region. We 
further expect our vendors and buying agent(s) to comply with our requests to provide us with information 
and perform due diligence regarding their sourcing of the minerals at issue. We will consider appropriate 
remediation steps if we find that a vendor has violated this policy.

Fur Practices 

TJX’s businesses around the world are fur-free. Our businesses also do not knowingly source goods con-
taining angora (rabbit) fibers. From time to time, our businesses may offer products containing shearling, 
haircalf, or hide. The process of procuring merchandise for our off-price model is complex, and if an item 
containing fur is mistakenly sent to our stores or e-commerce sites, we work quickly to remove the item.

https://www.tjx.com/responsibility/responsible-business/tjx-social-compliance-program
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We are also committed to continuous improvement in the ethical sourcing of products intended for sale 
in our businesses, and as part of our ongoing considerations regarding animal welfare, we incorporated 
information about our fur practices into our social compliance training in 2018. Importantly, at all times, 
TJX is committed to conducting business in compliance with all applicable laws, rules, and regulations, 
including but not limited to, animal protection laws.

Modern Slavery Statement 

(California Transparency in Supply Chains Act of 2010 and U.K. Modern Slavery Act of 2015)

This Statement relates to our fiscal year that commenced on January 31, 2021 and ended January 29, 
2022 (“fiscal year 2022”). This Statement generally discusses the efforts of The TJX Companies, Inc. and 
its consolidated subsidiaries to address modern slavery because we take a global approach to modern 
slavery compliance. The reporting entities come within our global social compliance program.

About Our Business. TJX is an off-price retailer of apparel and home fashions with nearly 4,700 stores 
across three continents in nine countries offering a rapidly changing assortment of merchandise. We 
source merchandise from a varying and expansive universe of approximately 21,000 vendors and more 
than 100 countries. As an off-price retailer, we have a complex global business model that is quite different 
from other traditional retailers that, unlike TJX, may own, operate, or control the facilities that manufacture 
products sold in their stores and/or may purchase products from a generally consistent vendor base. Our 
strategies to acquire merchandise are intentionally flexible to allow our buying organization to react to 
frequently changing opportunities and trends in the market and to adjust how and what is acquired as well 
as when it is acquired. Sometimes, when what we are seeing in the marketplace is not the right value for 
our customers, meaning the right combination of brand, fashion, price, and quality, we may help design or 
develop merchandise to be manufactured just for us.

Our Commitment. At TJX, we are committed to treating people with dignity, fairness, and respect. Both 
our TJX Global Code of Conduct, which applies to all of our employees (Associates) worldwide, and our 
Vendor Code of Conduct, which applies to our merchandise vendors, reflect these principles and prohibit 
involuntary or forced labor. We are aware of reports of modern slavery in apparel supply chains and, as 
described below, our Global Social Compliance program underscores our efforts to address and mitigate 
these risks, and where appropriate, take corrective action. We believe that modern slavery risks in our 
own workforce are minimal due to the strength of our internal employment policies and procedures.

Our Global Social Compliance Program. Our Global Social Compliance program includes, among 
other things, our factory audit program, our Vendor Code of Conduct, our training efforts, and our grievance 
mechanisms for vendors. As part of our program including as part of assessing its effectiveness, we regularly 
review factory audits performed, remediation efforts taken, and vendor training attendance. Our Global Social 
Compliance Committee, which includes senior leadership, meets on a regular basis to oversee this program 
and review trends in social compliance. In addition to our Global Social Compliance Committee, we also have a 
Global Corporate Responsibility Executive Steering Committee to help guide our global corporate responsibility 
strategies and align them with TJX business priorities, oversee corporate responsibility efforts across functions 
and geographies, facilitate information exchange, and support enhanced corporate responsibility reporting. This 
Committee is comprised of senior executives representing functions across the Company, including two exec-
utive officers reporting directly to the CEO. These executive officers are positioned to update management 
and the Board on the ongoing work of the Committee.

https://www.tjx.com/responsibility/responsible-business/tjx-social-compliance-program
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To help us evaluate and address the risks of modern slavery in our merchandise supply chain, our actions 
have included membership in external multi-stakeholder initiatives that share resources and best prac-
tices to improve efforts to combat forced labor, including the Joint AAFA/NRF/RILA/USFIA Forced Labor 
Working Group, the Responsible Business Alliance’s Responsible Labor Initiative, Retail Industry Leaders 
Association (“RILA”) Responsible Sourcing Committee, and the American Apparel and Footwear Associ-
ation Social Responsibility Committee. TJX is also an Ambassador Sponsor of the Responsible Sourcing 
Network’s YESS initiative, which aims to train, support, and enable spinners and mills in the middle tiers of 
the supply chain to end forced labor at the raw cotton level.

Vendor Code of Conduct. As a condition of conducting business with TJX and as a means of self certifica-
tion, our merchandise vendors are required to agree to comply with our Vendor Code of Conduct which 
prohibits involuntary or forced labor, including labor obtained through slavery or human trafficking. Our 
Vendor Code of Conduct further requires that the goods our merchandise vendors sell to us have been 
manufactured in accordance with all applicable laws and regulations, which include those pertaining to 
involuntary labor, forced labor, or human trafficking. It also requires that merchandise vendors ensure that 
all subcontractors and any other third parties they use in the production or distribution of goods offered 
for sale in our stores comply with the principles described in the Vendor Code of Conduct. hich prohibits 
involuntary or forced labor, including labor obtained through slavery or human trafficking. Our Vendor Code 
of Conduct further requires that the goods our merchandise vendors sell to us have been manufactured 
in accordance with all applicable laws and regulations, which include those pertaining to involuntary labor, 
forced labor, or human trafficking. It also requires that merchandise vendors ensure that all subcontrac-
tors and any other third parties they use in the production or distribution of goods offered for sale in our 
stores comply with the principles described in the Vendor Code of Conduct.

Third-Party Audits. Our Global Social Compliance Program includes factory auditing. We focus our factory 
auditing where we have more influence in bringing the products to market. This means our program typically 
reaches factories that produce merchandise that we have helped design or develop to be manufactured just 
for us. We focus our auditing efforts on these factories because we believe this is where we are most likely 
to be able to have a meaningful impact. We contract with both leading independent auditors (including UL, 
Intertek, and Omega) and other third parties (such as our buying agent) to conduct these social compliance 
audits and we also accept audit reports from recognized audit sources, including BSCI, WRAP, and SEDEX. 
These social compliance audits evaluate and address risks of modern slavery. In fiscal year 2022, we reviewed 
more than 2,400 audits. Over the last two decades, we have conducted or accepted tens of thousands of 
audits.

We maintain a Global Social Compliance Manual, which is available in seven languages and contains an 
audit procedure outline and factory evaluation checklist to help factories better understand our Vendor 
Code of Conduct and prepare for audits conducted on our behalf by UL, Intertek, and Omega. The audits 
are conducted on an unannounced basis during specified time windows, where possible, and they are 
intended to verify the factory’s compliance with the standards contained in our Vendor Code of Conduct, 
including our prohibition of involuntary or forced labor. To this end, factory audits consider, among other 
things, whether workers are responsible for any fees associated with their recruitment and evaluate policies 
related to passport retention. Vendors are expected to cooperate fully with the audits and to provide the 
auditors with full access to their facilities, employees, and documentation. Factory audits include employee 
interviews in order to hear first-hand about worker treatment. We recently enhanced our audit program, 
with additional forced labor questions based on recommendations from industry groups. When we accept 
factory audit reports from recognized third party audit sources, the audit report is evaluated against our 
own internal audit requirements to determine the factory’s audit score. The factory’s score on the initial 
audit determines timing for re-assessment, according to a risk-based audit cycle we have developed. Our 

https://www.tjx.com/responsibility/responsible-business/vendor-code-of-conduct
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policy is to take appropriate steps should we learn that a vendor is failing to meet our standards. These 
steps may include remediation, cancellation of purchase orders, or termination of our business relationship.

TJX Global Code of Conduct. Our TJX Global Code of Conduct prohibits behavior that creates an 
intimidating or hostile work environment, and it requires TJX Associates to obey all applicable laws and 
regulations of the countries in which we operate, including wage and hour rules. In choosing third parties 
to work with, our Associates are also expected to select those that act with integrity and in a manner con-
sistent with the ethical principles stated in our Global Code of Conduct. TJX reviews reported concerns 
and takes appropriate action depending on the nature and severity of the violation.

Training. We provide regular training for Associates, including management, involved in the development 
and buying of merchandise, as well as cyclical training for our buying agent, certain vendors, and their 
factory representatives around the world. Typically, we hold an average of 10-12 training sessions a year, 
focusing on various locations around the world that are regionally close to factories included in our factory 
monitoring program. Among other things, this training provides guidance on recognizing and mitigating 
the risks of modern slavery. Due to the COVID-19 global pandemic, we initiated virtual training in fiscal 
year 2021, which continued in fiscal year 2022.

Grievance Mechanisms. TJX Associates are encouraged to raise any concerns without fear of retaliation 
and have multiple channels to do so, including an ethics hotline staffed by independent third-party oper-
ators. External stakeholders, including vendor personnel, may reach us via any of the phone numbers or 
addresses listed by locality on the “contact us” section of our corporate website. 

While an overview of our efforts is provided here in response to the California Transparency in Supply 
Chains Act and the U.K. Modern Slavery Act, we invite you to explore a more comprehensive description 
of our Global Social Compliance program within the Corporate Responsibility section of our website at 
https://www.tjx.com/responsibility/responsible-business.

This Statement was approved on 20 July 2022 by the Boards of Directors of TJX UK, TJX Europe Buying 
(Deutschland) Ltd. and TJX Europe Buying Ltd., which are the TJX subsidiaries subject to the U.K. Modern 
Slavery Act, and signed by the undersigned Director of each of those entities as of 20 July 2022.

David L. Averill, Director
TJX UK, TJX Europe Buying (Deutschland) Ltd., and TJX Europe Buying Ltd.

https://www.tjx.com/files/pdf/TJX-Code-of-Conduct.pdf
https://www.tjx.com/contact
https://www.tjx.com/responsibility/responsible-business
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GLOBAL SOCIAL 
COMPLIANCE PROGRAM
We strongly value our vendor 
relationships as we believe they 
have been a key factor in our long-
term success. On a worldwide 
basis, in fiscal 2022, TJX had more 
than 1,200 Associates in its buying 
organization who source merchan-
dise in a variety of ways from a 
universe of approximately 21,000 
vendors and more than 100 coun-
tries around the world. Sometimes 
when what we are seeing in the 
marketplace is not the right value for our customers, meaning the right combination of brand, 
fashion, price, and quality, we may help design or develop merchandise to be manufactured 
just for us. We focus our auditing efforts on the factories that manufacture this merchandise 
because we believe this is where we are most likely to be able to have a meaningful impact.

Our philosophy towards social compliance mirrors our culture, and just as we are committed to honesty, integrity, 
and treating others with dignity and respect, we expect those that we do business with to do the same. We 
have reviewed and incorporated many of the international human rights standards enunciated by international 
bodies, such as the United Nations and the International Labour Organization. Our commitment to these 
principles is reflected in our Vendor Code of Conduct, which serves as the foundation for our program and 
our responsible sourcing initiatives.

Program Oversight

Our Senior Vice President (SVP), Chief Risk and Compliance Officer has responsibility for social compliance 
across our global operations, including our Global Social Compliance Program. The SVP periodically 
reports to our Board of Directors on various aspects of our program, which may include training efforts, 
audit results, and other compliance-related topics. Our Global Social Compliance Program is part of our 
ongoing enterprise risk assessment.

Program management is overseen by the Assistant Vice President (AVP), Global Social Compliance, 
who works closely with representatives of our merchandise and purchasing functions across all of TJX’s 
businesses and with the Global Social Compliance Committee. This committee is comprised of senior 
leadership representing the U.S., Canada, and Europe and from relevant disciplines within TJX, including 
Merchandising, Sourcing, Imports, Compliance, Audit, Legal, and Global Communications. The committee 

V

https://www.tjx.com/responsibility/responsible-business/vendor-code-of-conduct
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oversees compliance of TJX’s ethical sourcing initiatives, and serves in an advisory capacity, helping to 
guide the strategy and execution of the program. Our international buying offices and merchants also play 
key roles in achieving our goals.

Our approach to our Global Social Compliance Program includes:

Stakeholder Engagement:

	/ We believe that engaging with various audiences and a variety of industry associations and consider-
ing their guidance helps us as we strive to continually improve our program.

Auditing:

	/ In fiscal 2022, we accepted more than 2,400+ audits, which were either conducted directly by TJX’s 
third-party auditors or were accepted from accredited sources.9

Training:

	/ We offer training sessions on a regular basis to educate buying agents, vendors, and factory manage-
ment within our audit program on our expectations with regard to social compliance and to reiterate 
our seriousness of purpose. TJX Associates involved in the development and buying of merchandise 
are expected to undergo formal social compliance training biennially.

Vendor Code of Conduct:

	/ As part of our purchase terms, merchandise vendors are required to adhere to our Vendor Code 
of Conduct and ensure that any factories or subcontractors they use also comply with our Code’s     
principles. Factories included in our audit program are required to undergo regularly scheduled audits.

External Stakeholder Engagement

As we continue to develop and evolve our Global Social Compliance Program, we engage with various 
audiences and consider their guidance. We have reviewed and incorporated many of the international 
human rights standards enunciated by international bodies, such as the United Nations and the Interna-
tional Labour Organization, and have received, and at times incorporated, insights and suggestions from 
investors. For our audits conducted by third-party auditors, we have retained and engage with several 
organizations that have extensive experience and expertise in the field of ethical sourcing – UL LLC, 
Intertek Group PLC, and Omega Compliance Ltd. Additionally, these groups assist us with program 
development, education and training, and compliance monitoring.

We are members of the National Retail Federation, the Retail Industry Leaders Association (RILA), 
Ethisphere’s Business Ethics Leadership Alliance, Boston College Center for Corporate Citizenship, 
the Ethics & Compliance Officer Association, and the American Apparel Footwear Association. We also 
collaborate with various industry groups such as the Joint Forced Labor Working Group, RILA’s Responsible 
Sourcing Committee, Responsible Sourcing Network’s Yarn Ethically & Sustainably Sourced, AAFA’s Social 
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Continuous Improvement

The driving tenet of our Global Social Compliance Program is continuous improvement, as we believe this 
is in the interest of the workers in the facilities that we audit. We expect each of our merchandise vendors 
and agents to adhere to the expectations set forth in our Vendor Code of Conduct, and we also encourage 
them to make improvements throughout their operations. To advance these objectives, we do more than 
test compliance; we also provide education and training to our agents, vendors, and factory management 
within our audit program, so that they understand our expectations and can develop meaningful processes 
to meet and exceed these expectations.

Responsibility Committee, and Responsible Business Alliance (RBA) Responsible Labor Initiative. We 
participate in industry conferences and stay current on the latest developments in social compliance and 
ethical sourcing. Finally, we benchmark ourselves against the programs of companies whose business 
models more closely relate to our own, as well as retailers whose business models differ significantly.
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FACTORY AUDITING
We focus the auditing portion of our 
Global Social Compliance Program 
where we have more influence in 
bringing the products to market. This 
means our program typically reaches 
factories that produce merchandise 
that we have helped design or devel-
op just for us. We focus our auditing 
efforts on these factories because 
we believe this is where we are most 
likely to be able to have a meaningful impact. When we source these products, we require 
the buying agents and vendors that are involved to identify any active factories that they use, 
or intend to use, to produce such merchandise.

Together with our representatives, UL LLC, Intertek Group PLC, and Omega 
Compliance Limited, we work closely with our agents and vendors so that 
they understand our Global Social Compliance Program, our Vendor Code 
of Conduct, and our factory auditing process. Our internal teams also play 
an important role in educating vendors on our Program requirements and 
encouraging them to make improvements at their facilities, when necessary. 
Additionally, we have Associates that support the program in various buying 
offices around the world.

Our TJX Global Social Compliance Manual contains, among other important 
guidance, an audit procedure outline and factory evaluation checklist to help 
prepare the factory for the audit process. This tool is available in seven languag-
es and offers detailed information designed to help agents, vendors, and 
factory management in our audit program better understand the expectations 
of our Vendor Code of Conduct, as well as our monitoring and corrective 
action processes. We require our buying agents to disseminate this manual to 
their entire TJX vendor base and have it posted to our vendor website, which 
is available to all vendors.

Factory Auditing Process

Factories included in our audit program are required to undergo periodic audits to ensure adherence to 
our Vendor Code of Conduct and local laws. We reviewed more than 2,400+ audits in fiscal 2022 which 
were either conducted by our third-party auditors or accepted from accredited, third-party sources, like 
amfori’s Business Social Compliance Initiative (BSCI), Worldwide Responsible Accredited Production 
(WRAP), and Sedex Information Exchange Limited (SEDEX). We believe this industry trend of collaboration 

FY22 KEY 
HIGHLIGHTS

2,400+
audits either conducted by 
TJX’s third-party auditors 
directly or accepted from 
accredited sources
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and accepting audits from accredited sources is beneficial in that it helps reduce audit fatigue among 
factories, while helping companies obtain important information to evaluate their supply chain.

Audits conducted by TJX and our third-party auditors are performed by representatives from UL, Intertek, 
and Omega. All three of these organizations are members of the Association of Professional Social 
Compliance Auditors (APSCA), who agree to adhere to all quality and ethical requirements outlined 
in APSCA’s Code and Standards of Professional Conduct. The vast majority of audits conducted on 
behalf of TJX are by APSCA Registered Auditors (RA), currently the highest APSCA achievable level. 
We have developed comprehensive compliance program guidelines for our third-party factory auditors 
and regularly review and modify these guidelines for consistency with evolving social compliance issues 
and trends. Factories are expected to cooperate fully with us and our auditors and to provide access to 
facilities and documents.

These audits generally include one to two full working days at each audited factory, whether in-person or 
remote, and include the following components:

	/ Interview with factory management
	/ Policy, payroll, and documentation review, including confirmation that factory management has verified 

the ages of job applicants before hiring to protect against potential hiring of child labor
	/ Factory walk-through
	/ Health and safety inspection
	/ Chemical and hazardous materials review, including usage information and verification of Material 

Safety Data Sheets, chemical safety, and hazardous waste programs
	/ Confidential worker interviews
	/ Debrief with factory management

Our AVP, Global Social Compliance, and certain Associates that support our program in buying offices 
around the world participate in shadow audits with auditors. Shadowing is practiced to gain a better 
understanding of the compliance audit process and challenges, and to better aid TJX in our review of both 
our audit results and, more broadly, our program’s effectiveness.

Corrective Action and Remediation

Audit reports are reviewed by TJX and assigned a rating of satisfactory, needs improvement, or unsat-
isfactory. For factories assessed as satisfactory, our goal is to conduct biennial audits. When a factory 
receives a needs improvement or unsatisfactory rating, a Corrective Action Plan (CAP) is created and 
concerns are discussed by the auditors with factory management. A copy of the CAP is provided to 
factory management to assist them in resolving any violations or deficiencies detected during the audit. 
To encourage collaboration between our buying agents and vendors, a copy of the CAP is also forwarded 
to both parties’ attention shortly following the audit. TJX receives a copy as well. Factory management is 
requested to sign the CAP to verify their understanding of the findings.

For factories with a needs improvement rating, our buying agents or direct vendors are expected to 
provide evidence to us that remedial action has been carried out within six months of the audit. However, 
where moderate to more serious violations of the Vendor Code of Conduct or the local laws are detected, 
meaning the factory has received an unsatisfactory rating, we require that our third-party representatives 
re-audit the factory or require a follow-up audit from an accredited, third-party source and aim to complete 
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the re-audit within 6 months. At the conclusion of each audit, factories are notified of the issues found and 
of the expectation of remedial action.

We expect that continuous improvement is verified during the re-audit. Our general goal is that each 
re-audit demonstrates measurable improvement from the prior audit. We recognize that if a factory 
receives several consecutive noncompliant grades, this pattern may suggest that required remedial action 
is not being undertaken.

Though we strive to work with vendors to address and resolve shortcomings in their operations, under 
extreme circumstances, we may conclude that our merchandise can no longer be produced in certain 
factories, or that they will be precluded from producing goods for us until they demonstrate that they 
have addressed the situation and have put management systems in place to prevent a recurrence. Our 
preferred approach, however, is to work with vendors whenever possible to address and resolve issues 
identified during audits because improving working conditions in factories is an ongoing effort and TJX, 
like other retailers, continues to face this challenge. We believe this is preferable to ceasing use of these 
factories as it gives us the ability to influence positive change. We believe that this “continuous improve-
ment” model is in the interest of the workers in the facilities from which we source goods.

There are several issues that we consider to be “zero tolerance” issues: for example, bribery/corruption; 
child labor and forced or slave labor; human trafficking; maintaining a facility with all doors and/or exits 
locked; use of chemicals banned in the region; and failure to pay wages. If a factory is found to be in 
violation of our requirements on these topics, we inform our vendor that it can no longer provide us with 
goods made by that factory.

Encouraging Environmental Responsibility

In keeping with our commitment to protect the environment, audits conducted on behalf of TJX include 
a review of factory policies, practices, and procedures concerning the handling of chemicals and other 
hazardous waste, and a review of whether the factory is in compliance with applicable environmental laws 
and regulations. Our Vendor Code of Conduct strongly encourages our vendors to share our commitment 
to protecting the environment by operating in a sustainable manner where possible, for example by 
conserving and protecting resources, such as water and energy, and taking into consideration environ-
mental issues that may impact local communities. Our social compliance training program has been 
expanded to include coverage of the protection and conservation of water, as well as an overview of the 
legal requirements on the use of chemicals and hazardous materials in the regions where products are 
both manufactured and sold. Training includes case studies to assist vendors and factory management in 
better understanding our expectations and our Vendor Code of Conduct requirements in this area. 
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SOCIAL COMPLIANCE 
TRAINING
We recognize that it is important to 
routinely train buying agents, vendors, 
and factory management, and we 
strongly encourage all new factories 
in our factory monitoring program to 
participate in such training. Typically, 
we hold an average of 10-12 training 
sessions a year, focusing on various 
locations around the world that are 
regionally close to factories included 
in our factory monitoring program. In 
fiscal 2022, training sessions were held 
remotely due to the COVID-19 
pandemic.

These training sessions are conducted by UL representatives in partnership with our Assistant 
Vice President (AVP), Global Social Compliance. We believe the presence of our management 
at these sessions demonstrates to factory management, buying agent management, and 
vendors that TJX is committed to our Global Social Compliance Program. Over time, our 
training sessions have been held in various locations (see map for examples) and have 
included the following topics:

	/ Together with our representatives, UL LLC, Intertek Group PLC, and Omega Compliance Limited, we work 		
TJX’s Vendor Code of Conduct and the expectations contained in this Code

	/ Local labor laws
	/ Anti-bribery laws (including the Foreign Corrupt Practices Act and the U.K. Bribery Act)
	/ Regulations on chemicals and hazardous materials, Material Data Safety Sheets, hazardous waste        

management, and required environmental permits
	/ Business ethics
	/ TJX’s policy against forced and involuntary labor, including slavery and human trafficking
	/ Fire safety
	/ Water conservation recommendations
	/ TJX’s fur practices
	/ Factory compliance best practices and preventative actions
	/ Case studies to help demonstrate how to embed management remediation systems
	/ Open discussions with vendors and factory management on compliance challenges

In addition to the above, we often include targeted training based on geographic or other regional differences 
to ensure that we are covering the most pertinent topics for each training session, and we may break into focus 
groups to enhance training through shared learning.

X
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Designated representatives at various buying offices around the globe also provide instruction to vendors and 
factory management on our ethical sourcing expectations. We plan to continue to devote resources to these 
important training initiatives and to review and update these initiatives as appropriate.

ASSOCIATE TRAINING
TJX Associates involved in the development and buying of merchandise are expected to undergo formal social 
compliance training biennially. In addition, through informal meetings and discussions, our AVP, Global Social 
Compliance continues to share our learnings, updating our product development and buying Associates on the 
requirements of TJX’s Global Social Compliance Program.

In fiscal 2022, we began expanding our training efforts through new partnerships with external stakeholders. 
Through our sponsorship of the Responsible Sourcing Network’s Yarn Ethically and Sustainably Sourced (YESS) 
initiative, we were able to offer Associates that support our Global Social Compliance Program access to 
information sessions about YESS’ work assisting mills and spinners in identifying forced labor in their supply 
chains. Additionally, through our participation in the Responsible Business Alliance’s Responsible Labor 
Initiative, Associates that support our Global Social Compliance Program will have access to forced labor 
training modules.
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VENDOR CODE OF 
CONDUCT
We expect high ethical standards from anyone with whom we do business. Our Vendor Code 
of Conduct reflects those high standards, which embrace internationally recognized principles 
designed to protect the interests of the workers who manufacture products for sale in our 
businesses. These principles have been informed by, and in many instances incorporate,   
human rights, labor rights, and anti-corruption standards enunciated by the United Nations 
and other respected international bodies, such as the International Labour Organization and 
its core standards. We are committed to respecting the rights of all workers, including the 
rights of women and children, who can be especially vulnerable in the retail manufacturing 
supply chain.

Acceptance of our Vendor Code of Conduct is part of our purchase order terms and conditions for merchandise 
vendors. While the specific requirements contained in the Code were developed with merchandise vendors in 
mind, we expect all of the companies and individuals with whom we do business to act with integrity and ad-
here to the basic principles that underlie each Code requirement. Those basic principles include a commitment 
to act in accordance with all applicable laws and regulations; respect for the human rights and well-being of all 
people; and consideration of one’s impact on the environment.

As with all of our corporate responsibility programs, we are committed to continuous improvement. With that 
in mind, we periodically benchmark our Vendor Code of Conduct against the codes of many industry peers to 
better understand the common practices in the industry and identify where our programs are aligned. These 
efforts help us prioritize additional areas of focus, and support enhancements made to our Vendor Code of 
Conduct, as recently as 2022. We plan to continue to evaluate further potential amendments we may want to 
make in the future.

We encourage anyone with questions or concerns relating to our Vendor Code of Conduct to contact us at 
complianceofficer@tjx.com.

THE TJX COMPANIES, INC. VENDOR 
CODE OF CONDUCT
TJX requires that all products offered for sale in our stores be produced in facilities that meet specific criteria, as 
set forth below:

COMPLIANCE WITH APPLICABLE LAWS AND REGULATIONS
Our vendors and the factories in which the merchandise they sell us is manufactured must comply with all appli-
cable laws and regulations, including, but not limited to, animal protection laws.

ETHICAL BUSINESS STANDARDS
Our vendors must not engage in or attempt to engage in bribery, corruption, or similar unethical business 

Y
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practices in dealing with government officials or private individuals or entities. This includes, but is not limited to, 
avoiding all situations where they may have or appear to have a conflict of interest and prohibits offering gifts, 
entertainment, or anything else of value with the intent to gain a favorable business advantage.practices in deal-
ing with government officials or private individuals or entities.

HEALTH AND SAFETY
Our vendors must provide their workers with safe and healthy conditions, including in any living facilities that 
may be provided.

FIRE SAFETY
Our vendors must abide by all applicable laws and regulations related to fire safety. All appropriate measures 
must be in place to safeguard the health and safety of workers in the event of a fire.

CHILD LABOR
Our vendors must not use child labor. The term “child” is defined as anyone younger than 15 years of age (or 
younger than 14 years of age where the law of the country of manufacture allows 14-year-olds to work). At all 
times our vendors must respect compulsory education laws. Workers under the age of 18 must not perform 
hazardous work.

FORCED LABOR
Our vendors must not use voluntary or involuntary prison labor, indentured labor, bonded labor, labor acquired 
through slavery or human trafficking, or any forms of involuntary or forced labor. Our vendors must not require 
workers to surrender any identity papers as a condition of employment; such documents may only be tempo-
rarily held to verify a worker’s employment eligibility. Our vendors must reimburse their workers for any recruit-
ment or hiring fees that are paid.

WAGES AND BENEFITS
Our vendors must abide by all applicable laws relating to wages and benefits, and must pay the legally pre-
scribed minimum wage or higher. Workers must be provided with a written contract which clearly describes 
their employment and wage terms prior to acceptance of employment. Our vendors must not make any 
deductions from wages as a disciplinary measure.

WORKING HOURS
Our vendors must not require their employees, on a regularly-scheduled basis, to work in excess of 60 hours 
per week (or fewer hours if prescribed by applicable laws and regulations). All overtime must be voluntary and 
must be fully compensated in accordance with the requirements of local law, and except in extraordinary cir-
cumstances, employees must be entitled to at least one day of rest in every seven-day period.

HARASSMENT OR ABUSE
Our vendors must respect the rights and dignity of their employees. We will not tolerate human rights abuses, 
including physical, sexual, psychological or verbal harassment or abuse of workers.

DISCRIMINATION
Workers must be employed, retained, and compensated based on their ability to perform their jobs, and must 
not be discriminated against on the basis of gender, race, color, national origin, religious, ethnic or cultural
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beliefs, age, sexual orientation, or any other prohibited basis. 

FREEDOM OF ASSOCIATION
Our vendors must respect the rights of their workers to choose (or choose not) to freely associate and to bargain 
collectively where such rights are recognized by law. We prohibit harassment, retaliation, and violence against 
trade union members and representatives.

ENVIRONMENT
Our vendors must be in compliance with all applicable environmental laws and regulations, including maintaining 
current environmental permits. Our vendors must be in compliance with all laws related to the handling, storage, 
and disposal of chemicals and other hazardous materials. Our vendors must adopt reasonable practices, where 
possible, to conserve and protect resources, such as water and energy; and mitigate negative environmental im-
pacts to local communities.

SUBCONTRACTORS
Our vendors must ensure that all subcontractors and any other third parties they use in the production or 
distribution of goods offered for sale in our stores comply with the principles described in this Code of Con-
duct. Additionally, our private label vendors must disclose to TJX’s third-party auditors the names of all such 
subcontractors, and third parties before social compliance audits are scheduled.

MONITORING AND COMPLIANCE
TJX or its designated third party auditor or agent shall have the right to monitor and assess compliance with 
these principles. Our vendors must be transparent and honest in all communications with TJX, our auditors and 
agents. A violation of this Code of Conduct may result in required corrective action, cancellation of purchase 
order(s), and/or termination of the business relationship.

REPORTING
Violations of this Code of Conduct can be reported through the TJX Helpline at TJXethicsline.ethicspoint.com or 
by calling (US #) 800-TJX-6488 (800-859-6488).
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STAKEHOLDER 
ENGAGEMENT

We strongly believe that for our policies and prac-
tices to be effective, they must evolve and be 
informed by the perspectives of our many stake-
holders, including our Associates, customers, 
investors, and others. Therefore, we strive to 
maintain an open dialogue with these important 
groups to achieve our goals.

Engaging With Our Associates

We believe Associate engagement, relationship building, and our open-door philosophy are key to 
maintaining our culture, whether in our stores, distribution centers, or offices around the world. We want 
our Associates to be informed about our businesses and encouraged to learn and grow through both 
formal and informational interactions. We believe these efforts help strengthen our inclusive culture so 
Associates feel welcome, valued, and engaged. As such, we have many different ways to communicate 
with and hear from our Associates, which became even more vital as the COVID-19 pandemic impacted 
how we interact in the workplace.

As our office Associates largely continued to work remotely in fiscal 2022, our in-person communications 
events remained virtual. We were pleased to be able to continue engaging our remote Associates through 
Town Hall meetings, State of the Company meetings, and CEO updates. Additionally, we continued to 
publish The Thread, our global intranet, and The Loop, a weekly e-newsletter, which disseminate an-
nouncements and facilitate information and policy sharing; TJX geographic-specific publications, such as 
TJXtra in Europe; and weekly bulletins in various regions around the globe. Yammer, a social media tool 
we launched in fiscal 2021 for office Associates to share information and engage in virtual discussions, 
became more active and helped foster relationship building amidst the pandemic.

In our stores, we share important company information with and receive feedback from our Associates 
through socially distanced team huddles and in-store bulletin boards. These bulletin boards also feature 
store news, like volunteer events, fundraising successes, new processes, and more. We also have programs 
for Associates to share ideas, including thoughts on how to further improve the customer experience, as well 
as several in-store programs designed to motivate and reward our Associates, stores, and districts. 

Z
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Engaging With Our Customers

Our customers are very important to us, and engaging 
with them allows us to address their changing prefer-
ences, tastes, interests, and concerns. One way we 
measure our success is by asking customers to rate 
their experience using online customer satisfaction 
surveys. Based on what we hear from our customers, 
we regularly provide Store Operations management 
with feedback regarding store performance so they 
may identify opportunities and address issues quickly 
– and ultimately improve the in-store experience. This 
input also allows us to develop clear customer expe-
rience training for store managers, team leaders, and 
Associates. The data has also helped drive broad 
improvements across many of our retail chains, including redesigning floor plans, creating small “shops,” 
and changing lighting to better highlight products. We have carefully tested each initiative for how it can 
drive excitement about our retail chains and products and continue to help deliver the experience we 
know our customers love and have come to expect.

Additionally, each retail chain has a website that highlights important information (including our COVID-19 
health and wellness protocols), seasonal offerings, store locations, and contact information for Customer 
Service groups, and for some of our retail chains, the ability to shop online. Our chains also leverage a variety 
of social media channels for customer engagement and real-time feedback on shopping experiences.

Our engagement efforts are all in place so that we can continue to provide excellent service to our customers.

Engaging With Our Investors

In addition to our public disclosures and corporate responsibility reporting, we speak regularly with 
shareholders throughout each year via investor meetings, conferences, phone calls, and written 
correspondence. Held mostly in virtual formats in fiscal 2022, these interactions allow us to engage with 
the investor community regarding our Company’s financial performance and on environmental, social, and 
governance (ESG) matters. We listen to our shareholders’ insights and perspectives thoughtfully, considering 
what is best for our many stakeholders and our Company overall.

Information Security and Privacy

Information security and privacy are very important to TJX. We have many protocols in place that are 
designed to help protect the security of our customers’ personal information. The Privacy pages on our 
retail brand websites describe our privacy policies pertaining to the personal information we collect about 
our customers.

For many years, we have maintained an Information Management Program, led by our Chief Risk and 
Compliance Officer (CCO) and Information Risk Management Director. This program is overseen by TJX’s 
Information Management Steering Committee, which meets regularly and includes a number of senior 
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leaders, including the Data Protection Officer, Chief Information Security Officer (CISO), and Director of 
Internal Audit. This Committee is responsible for developing and overseeing strategies to help TJX’s 
Information Management Program enhance the overall privacy, information security, and records 
management posture of TJX. Our CCO and CISO regularly report to the Audit Committee of our Board 
of Directors.

Our Information Management Program incorporates several components, including:

Privacy: Our privacy policies address the types of personal information we collect from customers, how 
we may use that information, with whom we share that information, how we protect that information, and 
how individuals can exercise their rights in regards to their personal information. We don’t generate revenue 
by selling personal information.

Information Security: While cyber threats are constantly evolving and no retailer can guarantee perfect 
security, we have a multi-faceted approach designed to reduce the risk of unauthorized access to the 
personal information that we collect from customers. This approach includes measures like encryption for 
certain types of personal information, controls over access to TJX facilities and systems, along with other 
threat and risk-based safeguards.

Records Management: Our records management program consists of policies, guidelines, and practices 
designed to promote both the retention of company records to meet legal and business requirements and 
the timely deletion of records and other documents, with particular emphasis on minimizing the retention 
of personal information where appropriate.

In addition to these components, we perform selected audits and make training available to appropriate 
TJX Associates.

Audits: Our Internal Audit team performs audits that address compliance with TJX information security 
policies and, along with other teams, reviews certain third-party service providers with respect to their 
security practices concerning personal information.

Associate Training: Privacy and Information Security training is made available to appropriate TJX 
Associates and is tailored to their job functions. This training is often supplemented with other education, 
communications, and an internal Information Management website, all designed to help our Associates 
understand our expectations in this important area.

ENGAGING WITH OUR CANADIAN ASSOCIATES
One of the ways we engage with our Canadian store Associates is through The JOY 
Project, which has inspired, motivated, and built Associates’ morale. This in-store 
program is focused on supporting the integral parts of our culture at TJX Canada as 
we strive to create an overall positive environment by recognizing store Associates 
for “spreading joy” through random acts of kindness, such as encouraging a 
co-worker for a job well done or assisting a customer. Further, in our Canadian 
Distribution Centers, our DRIVE program (Delivering Results, Innovation, and 
Value through Engagement) seeks to identify best practices and efficiencies through 
in-the-moment and planned conversations between managers and Associates. Our 
goal in both of these programs is to drive the importance of building strong connections 
between managers, Associates, and customers.
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SUPPLIER DIVERSITY

Inclusion and diversity have long been a priority at TJX. The value we place on diversity extends 
into all aspects of our organization, including our supplier relationships.

Our Supplier Diversity Program is dedicated to broadening supplier options for not-for-resale goods and services. 
Since its inception in 1992, our program has expanded to help provide additional opportunities to businesses 
owned by minorities, women, veterans, LGBTQ+ individuals, and persons with disabilities. This, in turn, has 
helped us identify suppliers for mutually beneficial relationships and has helped to promote economic development 
in our suppliers’ local communities.

In fiscal 2022, we expanded our Supplier Diversity Program into Canada and the U.K. and added partnerships 
with several regional councils to help us identify certified diverse suppliers in those regions.

SUPPORTING WOMEN-OWNED BUSINESSES

For several years, TJX has participated in the Corporate Mentorship 
Program with the Center for Women & Enterprise (CWE), a 
Massachusetts-based organization that pairs qualified companies 
with certified women-owned businesses. This is a natural fit as CWE’s 
mission of providing opportunities for women in business closely mirrors our efforts to support women in our 
own workplace. In fiscal 2022, CWE identified a mentoring need at Iterators LLC, an inclusive, women-owned 
small business that ensures websites and mobile apps are accessible to individuals with disabilities, and 
matched Iterators LLC with TJX. The mentoring relationship focused on growing Iterators LLC’s business and 
profitability, including how to articulate business value to clients and enhance marketing strategies.

AA
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“My TJX mentor’s guidance allowed us to make changes and secure work we might not have sought 
before, making our business more sustainable. Perhaps the most valuable part for me was hearing my 
mentor’s personal stories about business, which showed me how similar we are as humans and made me 
more confident in speaking about my business.”

Jill Wilcox, Iterators LLC

Supplier Requirements 

To support TJX’s goal of providing great value to our customers every day, our suppliers must demonstrate:

/	 Financial stability

/	 Proven history of successful projects

/	 Understanding of TJX’s business and practices

/	 Ability to provide high-quality, cost-competitive products and services

/	 Ability to scale their business and services to adapt to TJX’s evolving needs

/	 Record of and commitment to acting in accordance with our Vendor Code of Conduct, in 
	 addition to maintaining the highest standards of business ethics

Certification and Registration

U.S. DIVERSE-OWNED BUSINESSES: We require certification with at least one of the following:

/	 Disability:IN

/	 National LGBT Chamber of Commerce

/	 National Minority Supplier Development Council

/	 National Veteran-Owned Business Association

/	 Women’s Business Enterprise National Council

/	 Other state, local, and federal certifying agencies

CANADA AND U.K. DIVERSE-OWNED BUSINESSES: We encourage certification with at least one of 
the following:

/	 Canada’s LGBT+ Chamber of Commerce

/	 Canadian Aboriginal and Minority Supplier Council

/	 Minority Supplier Development UK

/	 OutBritain

/	 WeConnect International
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While we also work with suppliers that self-identify as diverse-owned businesses, we encourage certification.

All diverse-owned businesses are encouraged to register on our supplier diversity portal. While 
certification and/or registering with TJX does not guarantee a business opportunity, it helps us better 
understand suppliers’ capabilities and experience. We contact suppliers that meet our criteria if we have 
an appropriate, matching need.

CORPORATE MEMBERSHIPS:

 
CONTACTS
Not-for-resale goods or services: Please contact our Office of Supplier Diversity at      
Supplier_Diversity@tjx.com.

Resale merchandise: Please contact the appropriate merchandise department at 
508-390-1000.
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GOVERNANCE
As we continue to grow TJX as a global, 
off-price, value retailer, we recognize that 
we must remain grounded in the same 
principles on which our Company was 
founded – operating with high levels of 
honesty and integrity, and treating others 
with dignity and respect. We rely on the 
talent and efforts of our Associates, as 
well as the example set by our leaders, 
to help us live these principles every 
day and foster the continued success 
of our Company. Engagement with key 
stakeholders has informed enhance-
ments to our policies, practices, and 
disclosures.

Our Board of Directors is responsible for over-
seeing the business and management of the Company. We believe our Board should be composed of highly 
engaged directors and that the Board’s skills and experience be aligned with the changing needs of the Company 
for current and future business environments. As a global company with hundreds of thousands of Associates 
and operations on four continents, we consider inclusion and diversity to be part of who we are and core to our 
culture. We look for a Board that represents a diversity of backgrounds and experience, including as to gender 
and race/ethnicity, and that reflects a range of talents, ages, skills, viewpoints, professional experiences, 
geographies, and educational backgrounds.

DIRECTOR QUALIFICATIONS AND  
NOMINATIONS
The Corporate Governance Committee recommends to the Board individuals to be director nominees who, in 
the opinion of the Committee, will be committed to the long-term success of our business and the best interests of 
our shareholders. The Committee considers a range of factors when considering individual candidates, including 
personal and professional ethics, integrity, and values; independence; and diversity, including gender, ethnic, 
racial, age, and geographic.

The Committee seeks nominees who have established strong professional reputations with experience in 
substantive areas that are important to the long-term success of our complex, global business, such as:

	/ Leadership and organizational management
	/ Retail industry
	/ Strategic planning and growth
	/ Finance and accounting

BB
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	/ Technology and digital innovation
	/ Internal operations
	/ Human capital management
	/ Risk management and corporate governance

BOARD DIVERSITY

are independent
self-identify as a member of an
underrepresented group (race,
ethnicity, LGBTQ+)

are women
are women and/or self-identify 
as a member of an 
underrepresented group
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BOARD OF DIRECTORS
MEET OUR BOARD

CAROL 
MEYROWITZ 
	/ Director since 2006
	/ Executive Chairman of the Board
	/ Chairman of the Executive Committee

ERNIE              
HERRMAN 
	/ Director since 2015
	/ Chief Executive Officer and President

	

JOSE B. 
ALVAREZ 
	/ Independent Director since 2020, and from 		

	 2007-2018 
	/ Member of the Corporate Governance and 	

	 Executive Compensation Committees

MICHAEL F.              
HINES 
	/ Independent Director since 2007
	/ Chairman of the Audit Committee and 	

	 member of the Finance Committee
	

ALAN 
BENNETT 
	/ Independent Director since 2007
	/ Lead Director and Member of the 		

	 Executive Compensation, Finance, & 		
	 Executive Committees

AMY B.                         
LANE 
	/ Independent Director since 2005
	/ Chairman of the Finance Committee 		

	 and member of the Audit and 
	 	 Executive Committees

ROSEMARY T. 
BERKERY 
	/ Independent Director since 2018
	/ Chairman of the Executive Compensation 	

  	 Committee and Member of the Audit 
	 	 Committee

JACKWYN L.              
NEMEROV 
	/ Independent Director since 2016
	/ Chairman of the Corporate Governance 	

	 Committee and Member of the 
	 	 Executive Compensation Committee

DAVID T. 
CHING 
	/ Independent Director since 2007
	/ Member of the Audit and Corporate 		

	 Governance Committees
	

JOHN F.              
O’BRIEN 
	/ Independent Director since 1996
	/ Member of the Corporate Governance 	

	 Committee
	

C. KIM 
GOODWIN 
	/ Independent Director since 2020
	/ Member of the Audit and Finance 

	 	 Committees

`
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AUDIT COMMITTEE
	/ Michael F. Hines, Chair
	/ Rosemary T. Berkery
	/ David T. Ching
	/ C. Kim Goodwin
	/ Amy B. Lane

CORPORATE GOVERNANCE
COMMITTEE
	/ Jackwyn L. Nemerov, Chair
	/ Jose B. Alvarez  
	/ David T. Ching
	/ John F. O’Brien

EXECUTIVE COMPENSATION
COMMITTEE
	/ Rosemary T. Berkery, Chair
	/ Jose B. Alvarez
	/ Alan M. Bennett
	/ Jackwyn L. Nemerov

FINANCE COMMITTEE
	/ Amy B. Lane, Chair
	/ Alan M. Bennett
	/ C. Kim Goodwin
	/ Michael F. Hines

EXECUTIVE COMMITTEE
	/ Carol Meyrowitz, Chair
	/ Alan M. Bennett
	/ Amy B. Lane

CAROL MEYROWITZ
	/ Executive Chairman of the Board

KEN CANESTRARI
	/ Senior Executive Vice President
	/ Group President

LOUISE GREENLEES
	/ Senior Executive Vice President
	/ Group President

RICHARD SHERR
	/ Senior Executive Vice President
	/ Group President

ERNIE HERRMAN
	/ Chief Executive Officer and President

SCOTT GOLDENBERG
	/ Senior Executive Vice President
	/ Chief Financial Officer

DOUGLAS MIZZI
	/ Senior Executive Vice President
	/ Group President

`

`

BOARD COMMITTEES

EXECUTIVE OFFICERS
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CORPORATE GOVERNANCE 
DOCUMENTS
TJX has a long history of strong corporate governance practices and policies. As part of our governance 
practices, we are committed to high standards of ethics, which are reflected in the TJX Global Code of 
Conduct, Code of Ethics for TJX Executives, Director Code of Business Conduct and Ethics, and Corporate 
Governance Principles. Specifically, our Global Code of Conduct, which applies to all Associates worldwide as 
well as our Board of Directors, details our basic principles of honesty, integrity, and treating others with dignity 
and respect and serves as a guide for ethical business conduct. The Code is translated into over 20 languages, 
and we provide periodic training, both formal and informal, to reinforce our expectations. Our Code of Ethics for 
TJX Executives governs our Executive Chairman, Chief Executive Officer and President, Chief Financial Officer, 
and other senior operating, financial, and legal executives who are also subject to our Global Code of Conduct. 
It is designed to ensure integrity in our financial reports and public disclosures. Our Director Code of Business 
Conduct and Ethics is designed to promote honest and ethical conduct; compliance with applicable laws, rules, 
and regulations; and the avoidance of conflicts of interest for our directors.

Our Corporate Governance Principles provide expectations and guidelines for our Board, such as duties and 
expectations of service, including commitment of time, qualifications for independence, evaluation of perfor-
mance, framework for meetings, Committee structure, stock ownership guidelines, and other elements of our 
Board governance. Each of the committees of our Board of Directors has a charter that sets forth, among other 
things, the purpose and duties and responsibilities of the respective committee. Many of the policies outlined in 
our Corporate Governance Principles, codes of conduct and ethics, and other governance documents create 
an important framework for our core values.

ORGANIZATIONAL DOCUMENTS
	 Certificate of Incorporation

	 Bylaws

COMMITTEE CHARTERS
	 Executive Committee

	 Audit Committee

	 Executive Compensation Committee

	 Finance Committee

	 Corporate Governance Commitee

https://www.tjx.com/docs/default-source/corporate-responsibility/TJXCharterAmendments.pdf
https://www.tjx.com/docs/default-source/corporate-responsibility/ByLawsAmend.pdf
https://www.tjx.com/docs/default-source/corporate-responsibility/TJX_Executive_Committee_Charter.pdf
https://www.tjx.com/docs/default-source/corporate-responsibility/charter-of-the-audit-committee-of-the-board-of-directors-of-the-tjx-companies-inc.pdf
https://www.tjx.com/docs/default-source/corporate-responsibility/tjx-executive-compensation-committee-charter.pdf
https://www.tjx.com/docs/default-source/corporate-responsibility/TJX_Finance_Committee_Charter.pdf
https://www.tjx.com/docs/default-source/corporate-responsibility/tjx-corporate-governance-committee-charter.pdf


2022 GLOBAL CORPORATE RESPONSIBILITY REPORT /   94   /      

GUIDELINES, CODES, AND STANDARDS
	 Global Code of Conduct

	 Code of Ethics for TJX Executives

	 Director Code of Business Conduct and Ethics

	 Executive Stock Ownership and Retention Policies and Practices

	 Statement on Political Activity and Expenditures

	 Corporate Governance Principles

POLICIES FOR COMMUNICATING WITH 
THE BOARD OF DIRECTORS AND  
MANAGEMENT
	 Shareholder Policies

	 Reporting Policy Regarding Accounting Matters

https://www.tjx.com/docs/default-source/default-document-library/TJX-Code-of-Conduct.pdf
https://www.tjx.com/docs/default-source/corporate-responsibility/Code-of-Ethics-for-TJX-Executives.pdf
https://www.tjx.com/docs/default-source/corporate-responsibility/Director-Code-of-Business-Conduct-and-Ethics.pdf
https://www.tjx.com/docs/default-source/corporate-responsibility/tjx-executive-stock-ownership-and-retention-policies-and-practices.pdf
https://www.tjx.com/docs/default-source/corporate-responsibility/Corporate_Governance_Statement_on_Political_Activity.pdf
https://www.tjx.com/docs/default-source/corporate-responsibility/tjx-corporate-governance-principles.pdf
https://www.tjx.com/docs/default-source/corporate-responsibility/Shareholder-Policies.pdf
https://www.tjx.com/docs/default-source/corporate-responsibility/Reporting-Policy-Regarding-Accounting-Matters.pdf
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Data Tables

Communities

Data Item Description FY2022

Meals provided 37 million

Young people provided access to educational opportunities 3 million

Donated for healthcare research and patient care $30 million

Domestic violence services provided 100,000

Shelter nights provided 500,000

Donated for cancer research and patient care $11.8 million

Young people provided workforce readiness opportunities 7,500

Units of product donated 700,000

U.S. Workforce Representation by Race/Ethnicity 
(based on 2021 U.S. EE0-1 report)

Data Item Description 2021

White 41%
Hispanic or Latino 31%
Black or African American 18%
Asian 7%
2 or more races 2%
American Indian or Alaska Native <1%
Native Hawaiian or Pacific Islander <1%
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Workplace

Data Item Description FY2022

Percent of managerial1 positions in stores and field offices 
that were filled by internal promotions 63%

Percent of people in managerial positions around the world 
that have been at the company for 10 or more years1 40%

Attendance in Global Leadership Curriculum 
courses since 2017 23,000+

Percent of global workforce that is female 77%

Percent of people in managerial1 positions globally that are female 68%

Percent of people in non-managerial positions globally that 
are female 79%

Percent of Vice President and above positions globally that 
are female 47%

Percent of promotions globally that were earned by women 80%

Percent of our workforce in the U.S. that is people of color2,3 59%

Percent of people in managerial1 positions in the U.S. that are 
people of color2,3 35%

Percent of people in non-managerial positions in the U.S. that 
are people of color2,3 60%

Percent of Vice President and above positions in the U.S. that 
are people of color2,3 14%

Percent of Promotions in the U.S. that were earned by people 
of color2,3 49%



Environment

Revised 
FY20178

FY2018 FY2019 FY2020 FY2021 FY2022 Unit of Measure

Scope 1 Direct: Emissions to air 80,561 99,906 109,302 125,782 105,001 121,653 MT CO2e

Scope 2 Indirect: Supplied electricity      
(location-based) 

697,198 684,375 673,581 634,475 537,044 577,574 MT CO2e

Scope 2 Indirect: Supplied electricity   
(market-based)

721,497 632,924 558,982 540,336 437,644 459,657 MT CO2e

Scope 3 Indirect: Business travel 29,999 43,645 47,000 37,600 7,000 4,100 MT CO2e

Scope 3 Indirect: Waste generated in 
operations

49,182 35,865 33,300 44,500 34,000 46,700 MT CO2e

Indirect:  Downstream 
Transportation & Distribution 12,600 MT CO2e

Total Gross Global 
Scope 1 Emissions by 
GHG Type

CO2 80,557 87,918 98,106 104,708 90,780 103,106 MT CO2e

CH4 37 50 107 138 136 220 MT CO2e

N20 59 70 130 286 126 375 MT CO2e

Hydrofluorocarbons (HFCs) 7,259 11,868 10,960 20,650 13,959 17,952 MT CO2e

Total Gross Global 
Scope 1 Emissions 
by Business Division -     
Location-Based

U.S. (T.J. Maxx, Marshalls, Home-
Goods, Sierra, and Homesense)

48,629 65,851 72,487 87,029 74,411 87,362 MT CO2e

Canada (Winners, Marshalls, and 
HomeSense)

12,458 15,676 16,482 16,544 13,906 15,297 MT CO2e

Europe (T.K. Maxx and Home- 
sense) and Australia (T.K. Maxx)

19,474 18,380 20,334 22,209 16,684 18,994 MT CO2e

Total Gross Global 
Scope 2 Emissions 
by Business Division -     
Location-Based

U.S. (T.J. Maxx, Marshalls, Home-
Goods, Sierra, and Homesense)

552,782 545,571 554,929 532,732 457,572 491,133 MT CO2e

Canada (Winners, Marshalls, and 
HomeSense)

22,972 25,356 25,536 21,321 21,816 19,939 MT CO2e

Europe (T.K. Maxx and Home-
sense) and Australia (TK Maxx)

121,443 113,448 93,115 80,422 57,656 66,502 MT CO2e

Data Tables (cont’d)
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Environment

Revised 
FY20178

FY2018 FY2019 FY2020 FY2021 FY2022 Unit of Measure

Total Gross Global Scope 
2 Emissions by Business 
Division - Market Based

U.S. (T.J. Maxx, Marshalls, Home-
Goods, Sierra, and Homesense)

562,711 491,241 425,052 424,215 381,027 438,556 MT CO2e

Canada (Winners, Marshalls, and 
HomeSense)

4,241 5,996 3,513 2,651 3,365 2,662 MT CO2e

Europe (T.K. Maxx and Homesense) 
and Australia (T.K. Maxx)

154,545 135,687 130,418 113,471 53,252 18,439 MT CO2e

Waste Recycled materials 189,092 211,489 233,411 256,539 216,684 277,831 MT

Energy Electricity 1,755,867 1,755,477 1,759,105 1,769,376 1,574,832 1,757,717 MWh

Steam 4,111 1,058 1,326 1,326 1,326 1,326 MWh

Motor diesel 61,793 60,798 61,424 66,127 48,927 55,732 MWh

Distillate fuel oil number 2 919 3,629 1,575 1,443 1,615 1,834 MWh

Motor gasoline 21,378 19,740 18,127 20,232 17,588 19,555 MWh

Natural gas 283,345 359,935 420,469 447,822 398,378 456,899 MWh

Propane 4,793 5,862 5,633 6,144 5,981 6,195 MWh

Low carbon and          
Renewable Energy

Unbundled Energy attribute 
certificates (renewable energy 
certificates)

25,595 26,000 142,521 139,085 29,527 29,527 MWh

Green tariffs and direct procurement 
contracts supported by energy 
attribute certificates

1,248 169,906 264,069 235,923 374,681 429,289 MWh

Carbon Offsets A reduction in emissions of carbon 
dioxide or other greenhouse gases 
made in order to compensate for 
emissions made elsewhere

4,000 26,140 25,866 19,006 21,000 MT CO2e

Data Tables (cont’d)
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Environment

Revised 
FY20178

FY2018 FY2019 FY2020 FY2021 FY2022 Unit of 
Measure

GHG Emissions         
Reductions

GHG reductions from energy 
efficiency projects 
(location-based)

17,500 19,500 23,900 16,000 5,800 3,400 MT CO2e per US$ 
(location-based Scope 2)

GHG reductions from low 
carbon and renewable energy           
(market-based)

58,100 150,900 131,200 146,600 196,712 MT CO2e per US$ 
(market-based Scope 2)

Intensity Metrics Gross global combined Scope 1 
and 2 emissions in metric tons 
CO2e per unit currency total 
revenue

0.0000234 0.0000219 0.0000201 0.0000182 0.00002 0.0000144 MT CO2e per US$
(location-based Scope 2)

Gross global combined Scope 1 
and 2 emissions in metric tons 
CO2e per full time 
equivalent (FTE) employee

3.31 3.15 2.90 2.65 2.01 2.06 MT CO2e per FTE
(location-based Scope 2)

 Goal Performance 
(against FY2017
 baseline)

Percent reduction vs. FY2017 
baseyear

-8.6% -16.9% -16.9% -32.3% -27.5% Percent change MT 
CO2e vs. FY2017                
(market-based Scope 2)

Data Tables (cont’d)
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Data Tables (cont’d)

Governance (Board of Directors)

Data Item Description
As of      

June 2022

Independent 82%

Women 45%

Self-identify as a member of an underrepresented 
group (race, ethnicity, LGBTQ+) 36%

Women and/or self-identify as a member of an 
underrepresented group

64%

Responsible Business

Data Item Description (#) FY2022

Audits either conducted by TJX’s third-party auditors 
directly or accepted from accredited sources 2,400+

TJX Buying Associates 1,200+

Merchandise Vendors ~21,000

Number of countries in which TJX Buying Associates 
sourced product from vendors 100+
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SASB DISCLOSURE MATRIX
The following table provides an index for select metrics from the Sustainability Accounting Standards Board (now part of the IFRS Foundation) for 
Multiline and Specialty Retailers and Distributors that are included in our FY2022 global corporate responsibility reporting or other relevant FY2022 
disclosures. Data reflected here is from TJX’s Fiscal Year 2022, which ended January 29, 2022. 

MULTILINE AND SPECIALTY RETAILERS & DISTRIBUTORS

Table 1. Sustainability Disclosure Topics and Accounting Metrics

Accounting 
Metric

Category Unit of 
Measure

Code Source (CR report unless where noted)

Energy Management in Retail and Distribution
(1) Total energy consumed, 
(2) percentage grid electricity, 
(3) percentage renewable

Quantitative Megawatt hours (MWh) 
and percentage (%)

CG-MR-130a.1 Pg. 97-99  - Data table

Data Security
Description of approach to identifying 
and addressing data security risks

Discussion and 
Analysis

n/a CG-MR-230a.1 Pg. 84 - Information Security and Privacy
Annual Report, pg. 22
Proxy, pg. 25

Labor Practices
(1) Voluntary and (2) involuntary       
turnover rate for in-store employees 

Quantitative Percentage (%) CG-MR-310a.2 Pg. 14 – Career Development

Workforce Diversity and Inclusion
Percentage of gender and racial/ethnic 
group representation for (1) management 
and (2) all other employees

Quantitative Percentage (%) CG-MR-330a.1 Pg. 18 -  Inclusion and Diversity

Product Sourcing, Packaging, and Marketing
Discussion of processes to assess and 
manage risks and/or hazards associated 
with chemicals in products

Discussion and 
Analysis

n/a CG-MR-410a.2 Pg. 66 - Chemicals Management
Pg. 77 - Factory Auditing
Pg. 78 - Vendor Code of Conduct

Discussion of strategies to reduce the 
environmental impact of packaging

Discussion and 
Analysis

n/a CG-MR-410a.3 Pg. 65-67 - Chemicals Management
Pg. 58-59 - Waste Management
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https://www.tjx.com/docs/default-source/annual-reports/tjx-2021-annual-report-and-10-k.pdf#page=22
https://www.tjx.com/docs/default-source/annual-reports/tjx-2022-proxy-statement.pdf#page=25


Table 2. Activity Metrics

Activity
Metric

Category Unit of 
Measure

Code Source (CR report unless where noted)

Number of: (1) retail locations and      
(2) distribution centers

Quantitative Number CG-MR-000.A Annual Report, pgs. 29-30 
Annual Report, pg. 30

Total area of: (1) retail space and        
(2) distribution centers

Quantitative Square Meters (m2) CG-MR-000.B Annual Report, pg. 15
Annual Report, pg. 30 
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https://www.tjx.com/docs/default-source/annual-reports/tjx-2021-annual-report-and-10-k.pdf#page=29
https://www.tjx.com/docs/default-source/annual-reports/tjx-2021-annual-report-and-10-k.pdf#page=30
https://www.tjx.com/docs/default-source/annual-reports/tjx-2021-annual-report-and-10-k.pdf#page=15
https://www.tjx.com/docs/default-source/annual-reports/tjx-2021-annual-report-and-10-k.pdf#page=30


GRI DISCLOSURE MATRIX
TJX provides an index of our corporate responsibility reporting mapped against the Global Reporting Initiative’s (GRI) Standards for Sustainability 
Reporting Framework guidelines. This material references the GRI Standards published in 2018. 

Fiscal Year 2022
 GRI 102: General Disclosures

Topic
Disclosure 

Number
Disclosure Title Source Page

Organizational profile 102-1 Name of the organization Website N/A
102-2 Activities, brands, products, and services Website N/A
102-3 Location of headquarters Annual Report 9
102-4 Location of operations Annual Report 29-30
102-5 Ownership and legal form Annual Report 9
102-6 Markets served Website N/A
102-7 Scale of the organization Website N/A
102-8 Information on employees and other workers Website N/A
102-9 Supply chain CR report 64, 86

102-10 Significant changes to the organization and its 
supply chain

Annual Report No significant 
changes

102-12 External initiatives CR report 68, 73, 86
102-13 Membership of associations CR report 16, 50, 73, 87

Strategy 102-14 Statement from senior decision-maker CR report 3, 5
Ethics and integrity 102-16 Values, principles, standards, and norms of 

behavior
CR report 4, 63, 93-94
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https://www.tjx.com/company/
https://www.tjx.com/company/
https://www.tjx.com/docs/default-source/annual-reports/tjx-2021-annual-report-and-10-k.pdf#page=9
https://www.tjx.com/docs/default-source/annual-reports/tjx-2021-annual-report-and-10-k.pdf#page=29
https://www.tjx.com/docs/default-source/annual-reports/tjx-2021-annual-report-and-10-k.pdf#page=9
https://www.tjx.com/company/
https://www.tjx.com/company/
https://www.tjx.com/company/


Topic
Disclosure 

Number
Disclosure Title Source Page

GRI 102: General Disclosures (cont’d)

Ethics and integrity 
(cont’d)

102-17 Mechanisms for advice and concerns about 
ethics

TJX Global Code of Conduct, CR 
report

71, 80

Website N/A
Governance 102-18 Governance structure Proxy 21-24

CR report 91-92
102-20 Executive-level responsibility for economic,     

environmental, and social topics
CR report 3, 51, 66, 72

102-21 Consulting stakeholders on economic,           
environmental, and social topics

CR report 73, 83, 89

102-22 Composition of the highest governance body 
and its committees 

CR report 89-93

102-23 Chair of the highest governance body CR report 91
Proxy 27

102-24 Nominating and selecting the highest            
governance body 

Proxy 23

102-25 Conflicts of interest Director Code of Business Conduct & 
Ethics, CR report

94

102-26 Role of highest governance body in setting    
purpose, values, and strategy

Proxy 25

102-28 Evaluating the highest governance body’s     
performance

Proxy 24

102-33 Communicating critical concerns TJX Global Code of Conduct, CR 
report

94

102-35 Remuneration policies Proxy 42-55
102-36 Process for determining remuneration Proxy 56-57
102-37 Stakeholders’ involvement in remuneration Proxy 20, 44
102-38 Annual total compensation ratio Proxy 74
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https://www.tjx.com/files/pdf/TJX-Code-of-Conduct.pdf
https://www.tjx.com/company/
https://www.tjx.com/docs/default-source/annual-reports/tjx-2022-proxy-statement.pdf#page=21
https://www.tjx.com/docs/default-source/annual-reports/tjx-2022-proxy-statement.pdf#page=27
https://www.tjx.com/docs/default-source/annual-reports/tjx-2022-proxy-statement.pdf#page=23
https://www.tjx.com/docs/default-source/corporate-responsibility/Director-Code-of-Business-Conduct-and-Ethics.pdf
https://www.tjx.com/docs/default-source/corporate-responsibility/Director-Code-of-Business-Conduct-and-Ethics.pdf
https://www.tjx.com/docs/default-source/annual-reports/tjx-2022-proxy-statement.pdf#page=25
https://www.tjx.com/docs/default-source/annual-reports/tjx-2022-proxy-statement.pdf#page=24
https://www.tjx.com/files/pdf/TJX-Code-of-Conduct.pdf
https://www.tjx.com/docs/default-source/annual-reports/tjx-2022-proxy-statement.pdf#page=42
https://www.tjx.com/docs/default-source/annual-reports/tjx-2022-proxy-statement.pdf#page=56
https://www.tjx.com/docs/default-source/annual-reports/tjx-2022-proxy-statement.pdf#page=20
https://www.tjx.com/docs/default-source/annual-reports/tjx-2022-proxy-statement.pdf#page=44
https://www.tjx.com/docs/default-source/annual-reports/tjx-2022-proxy-statement.pdf#page=74


Topic
Disclosure 

Number
Disclosure Title Source Page

GRI 102: General Disclosures (cont’d)

Stakeholder
Engagement

102-40 List of stakeholder groups CR report 61, 68, 73, 83, 89
102-41 Collective bargaining agreements Vendor Code of Conduct, 

CR Report
80

102-42 Identifying and selecting stakeholders CR report 61, 68, 73, 83, 89
102-43 Approach to stakeholder engagement CR report 61, 68, 73, 83, 89
102-44 Key topics and concerns raised CR report 68

Reporting Practice 102-45 Entities included in the consolidated financial 
statements

Annual Report 12-13

102-46 Defining report content and topic Boundaries CR report 3-6
102-48 Restatements of information N/A N/A
102-53 Contact point for questions regarding the report Website N/A
102-54 Claims of reporting in accordance with the GRI 

Standards
CR report 103

102-55 GRI content index CR report 103
GRI 201: Economic Performance

201-1 Direct economic value generated and distributed Annual Report 57
201-2 Financial implications and other risks and       

opportunities due to climate change
CDP N/A

201-3 Defined benefit plan obligations and other       
retirement plan

Proxy 58, 67
Annual Report 76-78

GRI 205: Anti-corruption

103 Management approach TJX Global Code of Conduct 94
GRI 206: Anti-competitive Behavior

103 Management approach TJX Global Code of Conduct 94
GRI 301: Materials

301-1 Waste management CR report 57
301-2 Discussion of diversion rates, recycling and 

packaging solutions
CR report 57-60
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https://www.tjx.com/responsibility/responsible-business/vendor-code-of-conduct
https://www.tjx.com/docs/default-source/annual-reports/tjx-2021-annual-report-and-10-k.pdf
https://www.tjx.com/docs/default-source/annual-reports/tjx-2021-annual-report-and-10-k.pdf#page=12
https://www.tjx.com/responsibility/reporting
https://www.tjx.com/docs/default-source/annual-reports/tjx-2021-annual-report-and-10-k.pdf#page=57
https://www.cdp.net/en/responses/19145
https://www.tjx.com/docs/default-source/annual-reports/tjx-2022-proxy-statement.pdf#page=58
https://www.tjx.com/docs/default-source/annual-reports/tjx-2022-proxy-statement.pdf#page=67
https://www.tjx.com/docs/default-source/annual-reports/tjx-2021-annual-report-and-10-k.pdf#page=76
https://www.tjx.com/files/pdf/TJX-Code-of-Conduct.pdf
https://www.tjx.com/files/pdf/TJX-Code-of-Conduct.pdf


Topic
Disclosure 

Number
Disclosure Title Source Page

GRI 301: Materials (cont’d)

301-2 
(cont’d)

Recycled materials (MT) CR report Data table 98

301-3 Reclaimed products and their packaging materials CR report 57-60
GRI 302: Energy

103 Management approach CR report 49, 51-56
302-1 Energy consumption within the organization CR report Data table 98
302-3 Energy intensity CR report, CDP Data table 99
302-4 Reduction of energy consumption CR report, CDP 51-56

GRI 303: Water and Effluents

103 Management approach CR report 60
303-1 Interactions with water as a shared resource CR report 60

GRI 305: Emissions

103 Management approach CR report 47, 49, 65
305-1 Direct (Scope 1) GHG emissions CDP, CR report Data table 97
305-2 Energy indirect (Scope 2) GHG emissions CDP, CR report Data table 97
305-3 Other indirect (Scope 3) GHG emissions CDP, CR report Data table 97
305-4 GHG emissions intensity CDP, CR report Data table 99
305-5 Reduction of GHG emissions CDP, CR report 52-56

GRI 308: Supplier Environmental Assessment

103 Management approach Vendor Code of Conduct, CR 
report

80-82

308-1 New suppliers that were screened using         
environmental criteria

CR report 75-77

GRI 401: Employment

103 Management approach CR report 7-8
401-1 New employee hires and employee turnover CR report 10-13, 19
401-3 Parental leave CR report 22, 25
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https://www.cdp.net/en/responses/19145
https://www.cdp.net/en/responses/19145
https://www.cdp.net/en/responses/19145
https://www.cdp.net/en/responses/19145
https://www.cdp.net/en/responses/19145
https://www.cdp.net/en/responses/19145
https://www.cdp.net/en/responses/19145
https://www.tjx.com/responsibility/responsible-business/vendor-code-of-conduct


Topic
Disclosure 

Number
Disclosure Title Source Page

GRI 404: Training and Education

103 Management approach CR report 14
404-2 Programs for upgrading employee skills and 

transition assistance programs
CR report 14-17

GRI 405: Diversity and equal opportunity

103 Management approach CR report 18, 19
405-1 Diversity of governance bodies and employees CR report Data table 100
405-2 Ratio of basic salary and remuneration of    

women to men
CR report, Website 24

GRI 407: Freedom of Association and Collective Bargaining

407-1 Operations and suppliers in which the right to 
freedom of association and collective bargaining 
may be at risk

Vendor Code of Conduct, CR 
report

81

GRI 408: Child Labor

408-1 Operations and suppliers at significant risk for 
incidents of child labor

Vendor Code of Conduct, CR 
report

81

GRI 409: Forced or Compulsory Labor

409-1 Operations and suppliers at significant risk for 
incidents of forced or compulsory labor

Vendor Code of Conduct, CR 
report

81

GRI 412: Human Rights Assessment

103 Management approach Vendor Code of Conduct, CR 
report

80-82

GRI 413: Local Communities

103 Management approach CR Report 26-47
GRI 414: Supplier Social Assessment

414-1 New suppliers that were screened using social criteria CR Report 62-67
GRI 415: Public Policy

103 Management approach Statement on Political Activity and 
Expenditures

N/A
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https://www.tjx.com/company/
https://www.tjx.com/responsibility/responsible-business/vendor-code-of-conduct
https://www.tjx.com/responsibility/responsible-business/vendor-code-of-conduct
https://www.tjx.com/responsibility/responsible-business/vendor-code-of-conduct
https://www.tjx.com/responsibility/responsible-business/vendor-code-of-conduct
https://www.tjx.com/docs/default-source/corporate-responsibility/Corporate_Governance_Statement_on_Political_Activity.pdf
https://www.tjx.com/docs/default-source/corporate-responsibility/Corporate_Governance_Statement_on_Political_Activity.pdf


UNITED NATIONS SUSTAINABLE 
DEVELOPMENT GOALS DISCLOSURE MATRIX
Our corporate responsibility program is based on four pillars:  Our Workplace, Our Communities, Environmental Sustainability, and Responsible Business. 
We acknowledge the importance of the 17 United Nations Sustainable Development Goals (SDGs), and are including a mapping of references to the 
SDGs within our reporting.

TJX UN SDGs Content Index
SDGs TJX efforts Source Page

SDG2 Zero 
Hunger

Fulfilling critical basic needs is one of the four core social impact areas within our community program. 
In our communities around the world, many families find themselves unable to meet their basic needs. 
In FY 2022 our funding to organizations allowed 37 million meals to be served.

CR 
report

35

SDG3 Good                
Health and 
Well-Being

A key part of our communities work involves supporting organizations that deliver services to        
families and children when they are facing life-threatening illnesses, including funding organizations 
with missions aimed at spurring advancements in cures and care. In FY 2022, we donated $30 million 
for healthcare research and patient care and $11.8 million for cancer research and patient care. 

CR 
report

42

SDG4 
Quality 
Education

TJX has long been committed to helping unlock educational opportunities for at-risk youth and 
vulnerable young people to help them reach their full potential. Over the years, our support has 
focused on quality enrichment and out-of-school programs that provide skills, resources, and opportunities 
to support school and career success in the hopes of helping to create a brighter future for children, teens, 
and young adults. In FY 2022, we worked with a variety of organizations and funded education and 
workforce training opportunities that impacted more than 3 million young people.

CR 
report

38

SDG5 
Gender
Equality

Within our workplace, we are proud of the strong representation of women across our company, including 
an increasing percentage of our leadership team. 

In 2019, we published our first pay equity analysis looking at gender of our U.S. workforce, and in 
2020, we expanded our efforts to include race/ethnicity. We are pleased to report that our most 
recent analysis, based on 2021 data and accounting for job title, geography, and full- or part-time 
status, was consistent with findings in previous years. In the U.S., on average, there are no meaningful 
differences in base pay between Associates based on gender or race/ethnicity.

CR 
report

18-24
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SDGs TJX efforts Source Page

SDG7 
Affordable 
and Clean 
Energy

SDG13    
Climate 
Action

In FY 2022, we sourced over 435 million kilowatt hours of renewable energy in total, generated from a 
variety of technologies. 
In comparison to Fiscal 2021, TJX renewable and low-carbon energy sourcing increased by about 14% 
in Fiscal 22.

We purchased 54,600 megawatt hours more renewable and low-carbon energy, including renewable 
energy certificates (RECs), onsite solar power purchase agreements (PPAs), and utility-supplied renewable 
energy in Fiscal 2022 than in Fiscal 2021. 

We work across our global business operations to measure, manage, and mitigate our climate impacts. 
In April 2022, we announced expanded commitments to reduce the climate impacts of our direct operations, 
meaning our stores, home offices, distribution (or processing) centers, and certain vehicles.

Our global targets include:
By 2030:
•    We expect to reach a 55% absolute reduction in greenhouse gas (GHG) emissions from our direct  
      operations (Scope 1 and Scope 2) by Fiscal 2030 (against a Fiscal 2017 baseline)
•    We intend to source 100% renewable energy5 in our operations 

By 2040:   
•    We have a goal to achieve net zero GHG emissions in our operations (Scope 1 and Scope 2)

CR 
report

48-56
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ENDNOTES 
1Managerial is defined as Assistant Store Manager (or equivalent level) and above across the Company.
2People of Color includes, consistent with definitions used by the Equal Employment Opportunity Commission (“EEOC”), the following racial and ethnic catego-
ries: Black or African American; Hispanic or Latino; Asian; Native Hawaiian or Other Pacific Islander; American Indian or Alaskan Native; and Two or More Races.
3Data on ethnic and racial diversity for the U.S. only. Statistics for U.S. Associates are based on racial/ethnic designations used by the EEOC.
4Data based on our latest U.S. EE0-1 report. 
5Purchased electricity only.
6Carbon offsets are certificates that can be traded. The certificate represents a reduction in GHG emissions created by a project, for example, planting 
acres of trees. Companies can purchase these certificates to “offset” GHG emissions in their operations.
7Transportation involving more than one form of carrier during a single journey.
8Our 2017 GHG inventory calculations were restated in 2018 to reflect updated emissions factors and activity data where  appropriate.

FORWARD LOOKING STATEMENT
CAUTIONARY NOTE REGARDING FORWARD-LOOKING STATEMENTS: Various statements made in this report are forward-looking and are inherently 
subject to a number of risks, uncertainties, and potentially inaccurate assumptions. All statements that address activities, events or developments that 
we intend, expect, or believe may occur in the future are forward-looking statements, including, among others, statements regarding the Company’s 
business plans and prospects, as well as commitments, goals, initiatives, objectives, programs, and targets related to, among other things, corporate 
responsibility, social impact, social compliance, workplace initiatives, environmental sustainability, product packaging, and sourcing. These statements 
are typically accompanied by the words, “aim,” “anticipate,” “aspire,” “believe,” “continue,” “could, “estimate,” “expect,” “forecast,” “goal”, “hope,” 
“intend,” “may,” “plan,” “potential,” “project,” “seek,” “should,” “strive,” “target,” “will,” “would”, or similar words, although not all forward-looking 
statements contain these identifying words. Each forward-looking statement is subject to risks and uncertainties that could cause actual results 
to differ materially from those expressed or implied by such forward-looking statements. Applicable risks and uncertainties include, among others, 
execution of buying strategy and inventory management; various marketing efforts; customer trends and preferences; economic conditions and 
consumer spending; the ongoing COVID-19 pandemic and associated containment and remediation efforts; competition; operational and business 
expansion; management of large size and scale; merchandise sourcing and transport; labor costs and workforce challenges; personnel recruitment, 
training and retention; data security and maintenance and development of information technology systems; corporate and retail banner reputation; 
cash flow; expanding international operations; fluctuations in quarterly operating results and market expectations; mergers, acquisitions, or business 
investments and divestitures, closings or business consolidations; real estate activities; inventory or asset loss; market instability; serious disruptions 
or catastrophic events; disproportionate impact of disruptions in the second half of the fiscal year; commodity availability and pricing; adverse or 
unseasonable weather; fluctuations in currency exchange rates; compliance with laws, regulations, and orders and changes in laws, regulations, and 
applicable accounting standards; outcomes of litigation, legal proceedings, and other legal or regulatory matters; quality, safety, and other issues 
with our merchandise; tax matters; and other factors that may be described in the “Risk Factors” section of our Annual Report on Form 10-K for the 
fiscal year ended January 29, 2022 filed with the Securities and Exchange Commission (the “SEC”) on March 30, 2022, as well as other information 
we file with the SEC. You are encouraged to read our filings with the SEC, available at www.sec.gov, for a discussion of these and other risks and 
uncertainties. We caution investors, potential investors, and others not to place considerable reliance on the forward-looking statements contained 
in this report. We do not undertake any obligation to publicly update or revise our forward-looking statements, even if experience or future changes 
make it clear that any projected results expressed or implied in such statements will not be realized.
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